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1. INTRODUCTION 

In conjunction with the changing world and globalisation, cities are started to loom large 

independently from countries, with their local identities and distinctive properties. Because of 

this reason, nowadays, cities are becoming a 'brand' with these properties. Neverthless, 

branding has a big affect on the other potentials of the city such as economy, art, sociallife 

and architecture. On the other hand these potentials are the primary elements that feed the city 

branding. As a result of this, it can be mentioned from a mutual utility between branding and 

the city potentials. Today, Rotterdam is one ofthe cities inthebranding process. Because of 

its economical behavior coming from its port, Rotterdam became an important city in the 

international platform. This aspect, has a big affect on the office arhitecture of the city. 

In brief, office means, a place where people work. In other words an office 'is generally a 

room or other area in which people work, but may also denote a position within an 

organisation with specijic duties attached to it. ' Although these explanations, today office 

designs are considerably changed. With the developing world and working circumstances, 

nowadays, office buildings are not only the places where people work, but also places where 

people supply their daily requirements. Also, office buildings are opened to public use in 

order to make a good relationship between the society and architecture. According to this, 

office buildings elicit facilities such as, restaurant, sport centre, auditorium or shopping centre 

which are used both by public and the working class. On the other hand, with the developing 

structural technology and rising material choices, office buildings are the prestige buildings 

which develop the skyline of a city. 

Among the other Dutch cities, Rotterdam has a different character and identity. History, 

geography, architecture, inhabitants, commerce etc. are all the factors that make up an identity 

of a city. It can be regarded strange at first sight that a country like Netherlands, which is 

small and has short distances between its cities, has local identity differences. According to 

Dutch history, it can beseen clearly the differences ofthe phases that Rotterdam city got over. 

As a result of this, the destiny of Rotterdam and its nearest rival in the international platform, 

Amsterdam, became different than each other. Amsterdam evolved with the commerce of the 

17th century Holland gold age. On the other hand, Rotterdam started its evolution with the 

arise of industrialization and capitalism. Nevertheless, differences of the local identities 

between the cities brought on different architectural characters. 
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City images are really important for branding. These images are the distinctive properties of 

the city and these distinctive properties highlights the city from the others. Among the other 

cities in Netherlands, Rotterdam is different with its geographical position, port and as aresult 

of these, with its architecture and skyline. This disparity, play a big role in the branding 

process of Rotterdam. Today it can not he mentioned from a typical Dutch environment for 

Rotterdam. With the big destrucdon ofthe 11 World War, city drastically lost its conventional 

appearance. On the other hand, intensive port functions of the city and according to this, city's 

international status are important factors that distinguish Rotterdam from the other Dutch 

ei ties. 

Rotterdam is the second largest municipality in Netherlands after Amsterdam. It is located in 

the South of the country and divided into a northern and southern part by the river Nieuwe 

Maas. The city centre is located in the on the northern bank of the Nieuwe Maas although 

recent urban development has extended the centre to parts of southern Rotterdam known as 

De Kop van Zuid (head ofthe south). Rotterdam has the largest port ofEurope. It makes 

Rotterdam an important commerce city. From 1962 to 2004 it was the world's busiest port, 

now overtaken by Shanghai. Petrochemical industry and general cargo are the main actlvities 

of the port. The harhor functions as an important transit point for transport of bulk and other 

goods between Europe and the other parts of the world. 

In the 11 World War, Rotterdam was bombed by the Germans. Most ofthe city, especially the 

centre was destroyed in that war. Because ofthis reason the city was called 'city without a 

hearth'. From 1950s, the city started to rebuilt. A:fter 1980s, a new architectural policy had 

begun. Rotterdam became an experimental area for architects with this renovation. Rotterdam 

has had a young, dynamic, livable and new appearance. On the other hand, because of 

Rotterdarn's economical behaviour coming from its port, the architecture ofthe city has 

developed and it becomes an effective factor for the city's branding. Today, Rotterdam has 

one ofthe largestand busiest international ports. It makes Rotterdam a commerce city. 

World's biggestand most-widely-known companies are trying to take a place in Rotterdam to 

derive benefit from its international status. As aresult of this, a new urban revolution was 

started in Rotterdam port area. Today, Kop van Zuid urban project is critically important in 

order to conneet this area to city centre. With the developing port activities, office 

requirements of the city increased and Rotterdam became a stage of a high-rise structuring, 
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which is really unusual for Netherlands. World's well·known architects such as Mecanoo, 

Poster and Renzo Piano designed office buildings for new Rotterdam skyline. 

In this thesis, Rotterdam office buildings are going to be examined within the framework of 

'branding' and evolution of office architecture ofthe city is going to be abstracted according 

to the evolution ofthe city. 
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2. POTENTIALS OF ROTTERDAM 

2.1 Generallnformation 

2.1.1 Distory of Rotterdam 

Rotterdam was a smalt fishing village, situated around a dam in the river Rotte, which gave 

the name ofthe city. The city was built in 1260s and settled in today's Hoogstraat (High 

Street). In 1328, count Willem IV granted 'city rights' for the town and Rotterdam was 

officially founded. 

Figure 2.1 Rotterdamseen from the Maas (Johan Barthold Jondkind-1856) [Ij 

In 1350s, a shipping canal, the 'Rotterdamse Schie' was builtand it made a conneetion 

between Rotterdam and larger north towns. Rotterdam became alocal transhippment center 

for Eng[and, Germany and Holland. 

Compared toDelftand Dordrecht, which were really successful cities intrade and industry 

those days, Rotterdam was not really considerable. After the damage ofthe flood of St. 

Elisabeth in 1421, economie activities of Dordrecht feil down. Also, Delft had some 

economica1 problems like Dordrecht. It had not enough harhor area to maintain trade and it 

was affecting the transport of goods. Furthermore, there were some politica} problems in Delft 

those days. On the other hand, Rotterdam had not these kinds of problems. It had a good 

location and harbor. As aresult ofthis, economie activities of Rotterdam started and the 

goods were transferred from Rotterdam. 
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In 1488, the respectable part of the city was burned and damaged by the bands of Frans van 

Breederoode. In order to make the city more defendable, fortifications were built around it. 

During the war with Spain in the 161
h century, because ofthe portsof Amsterdam and 

Antwerp were blocked, Rotterdam became one of the most fundamental trade and economy 

centre. After the war, the walls around the city were broken down and Rotterdam went on 

growing. 

In the 19th century, with the industrial revolution, Rotterdam grew rapidly. Steel bridges were 

built on River Maas to enable transportation. Steam power and mechanization boosled the 

capacity of the port enormously, while railroads look care of transport of the goods over 

land. An elevated railraad using the latest techniques forsteel construction was built, and 

steam-powered harhor eranes speeded up the loading and unloading of ships tremendously. 

Means of transport and an infrastructure to handle the flow of goods from one place to 

another became increasingly vita! [1]. 

In 1872, The Nieuwe Waterweg (New Waterway) was completedandit made an important 

conneetion with the North Sea. Also in 1898,45 m height Witte Huis (White House), which 

was the highest building ofEurope at that time, built in French Chateau style to prove the 

power and growth ofthe city. In 1937, Netherlands' first car traffic tunnel, 'Maas Tunnel' 

was built. In 193 8, Willem Dudok, one of the most important architects of that time, designed 

Brasmushuis and Europe 's most modem department store Bijenkorf. 

In 1940 with the 11 World War, Oerman army attacked to Netherlands. Oermany planned to 

acquire the country in one day, but they were confronted with an unforeseen resistance. 

Whereupon, they bombed the heart of Rotterdam in May 14 and threatened to bomb the other 

cities. All the city was nearly damaged by the Oerman Luftwaffe and 8000 people died in this 

attack. Also 80 000 people became homeless. No other city in Netherlands was suffered from 

the war, as Rotterdam did. After the Oerman capitulation in 1945, the city started to rebuilt. 

The Russian/French sculptor Ossip Zadkine, made a statue named 'city without a heart', to 

signify the war in Rotterdam. Today, it is situated near to Leuvehaven, in the north ofthe city. 
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Figme 2.2 City centre after the bombardment in 1940 [2] 

Dming 1950s and 1960s, several buildings were constructed to fill the empty spaces between 

the old buildings in the city. By this time, different architectmal styles, old and new buildings 

come together to form the new skyline of the city. Nevertheless, the post-warreconstruction 

has given Rotterdam its unique architectural character (City informatiecentrum, Rotterdam). 

After the architectmal policy of city council in 1980, a more successful development started. 

Nowadays, Rotterdam is an important and vital economie centre for Netherlands. It has the 

largest port of the Emope which is a key point for transformation and trade. Also, economical 

behavior of the city affected its appearance and image. 

2.1.2 Present Situation 

Rotterdam is the second largest city in the Netherlands after Amsterdam, situated in the 

province of South Holland. It is located on the Nieuwe Maas River which is a channel in the 

delta of Rhine and Maas rivers. Rotterdam derives its name from a dam in the Rotte River. 

The city centre is located in the northern si de of Rotterdam in which main mban functions 

exist. 
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Rotterdam has the largest port in the world which is located directly on the North Sea. Also it 

has the denomination of being 'Gateway to Europe'. lt makes Rotterdam an important 

business city in the international platform. Cargo transport is one of the most important 

activities of the port. Because of the port's centrallocation, it is possible to elicit the 

transportation of goods all over the world. The port has an area of 40 kilometres from the city 

centre to the Maasvlakte along the Nieuwe Waterweg canal. 

Traffic infrastructure is an important issue for a city like Rotterdam. Erasmus Bridge which is 

one of the most striking landmarks of the city connects narthem and southern parts of 

Rotterdam. The Lift Bridge (De Hef) is another remarkable bridge which is situated between 

the Noordereiland and the south of Rotterdam. Although this farmer railway lift bridge has no 

functions now, it is the symbol of Rotterdam as an industrialized city. The Van Brienenoord 

Bridge which is situated in the eastern part of Rotterdam and it is a part of Al6 highway 

which is the busiest road ofNetherlands. Also, Rotterdam has the third largest airport of 

Netherlands, Rotterdam Airport, located in the north ofthe city. 

Figure 2.3 the Lift Bridge (De Hef) 
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Maas Tunnel, which connects the banks of the Nieuwe Maas, is the first automobile tunnel in 

Netherlands. lts totallength is 1070 meters and the underground part of it about 550 meters. 

lts location can be recognised from the two ventilation buildings at the ends of the tunnel. 

2.1.3 Demograpbics and Ethnic Make-up of the City 

Rotterdam is the city which has the greatest percentage of foreigners from non-industrialized 

countries in Netherlands. Population of the city composed of about 38 different nationalities. 

Surveys indicate that a bout 50% of the population is from other nationalities. After Dutch 

population, Surinamese have the biggest percentage of total population. Then; Turkish, 

Moroccan, Antillean/ Aruban and other nations follow this order. This situation is just the 

same as Netherlands' other cities. As a result, most ofthe population ofNetherlands 

composed of four main groups: Moroccans, Turkish and people from the former Dutch 

colonies of Surinam and the Antilles. These ethnic groups form a bout 9% of the total 

population in Netherlands. But this percentage changes to 30% in big cities like Amsterdam 

and Rotterdam. This situation causes different religious views in the city. Today, about 25% 

of the population made up of Muslims. The diversity in the population also affects the 

education system of Rotterdam. 

Like many other European ei ties, the ethnic make-up of the city changed according to 

economie reasons and demand for the labor. Because of its big port, immigrants have been 

coming for work to Rotterdam. The first immigrants came to Rotterdam in 1960s to work in 

the shipyards. 

Today, European countries are more sensitive to middle class than their own inhabitants and 

they organize the city according to this. In this case, urban marginality causes some problems 

for the city. Rotterdam has become an experimental place to solve the problems that minority 

groups made. Different ethnic groups cause the urban problems for city. According toother 

ei ties, Rotterdam has some problems because of the big differences and cultural facts between 

the inhabitants. ft has drug-related crime, vandalism andfootball hooliganism, which can he 

crimes. There is lots of graffiti around; the police say middle-class youth is mainly 

responsible. The Dutch also have a legendary liberal attitude to drugs. Visitors to Rotterdam 

are surprised to see an open-air compound next to the central station where addicts can meet 

with each other, and volunieers from churches and groups trying to help them (Duffy, I 995). 
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2.2 PORT OF ROTTERDAM 

2.2.1 Development of Europort 

Rotterdam was a small fishing town in the 141
h century. The 'Buizengat' is one ofthe oldest 

harhors of Rotterdam coming from those years. Today it has the largest industrial and logistic 

port ofEurope located directly to the world's most widely used sea, North Sea. It has the 

denomination ofworld's husiest port until2004 which was overtaken then hy Shanghai and 

Singapore. According to datas ofTEU (Treaty on European Union), port of Rotterdam was 

the seventh largest port in the world in 2006. 

-1400-1800 Old Harbours -1960-1970 Europaart 
1800-1900 Farmer T rade areas -1970- present Maasvlakte -1920-1940 1 stand 2nd Petroleumhaven, Merwehaven, Waalhaven 

2008+ Maasvlakte 2 -1946-1960 Botlek, Eemhoven 

Figure 2.4 Development of Rotterdam harhor area [3] 

In 1250s, the mouth of the river was closed hy dams which caused to get the salty water into 

the hinterland while the sea level was rising. These dams were also affecting the traffic. The 

cargos were transferred to each other over the dam and hy this way this place hecame an 

important location tor cargo trading. In 1600s, ahout 100 ships could he settled in the port. As 

aresult ofthis, Rotterdam hecame a mercantile port. The ships were going to South America 

and Dutch East Indies from Rotterdam. The ships commuted their products with tohacco and 

spice, and these products were stored in the warehouses. 
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In 191
h century, with packing the wallop of industrial revolution, the port activities developed 

in an abundant way. The ships were started to make up of steel, insteadof wood. There were 

three striking development left mark upon that period. First one was the Oerman Ruhr area. 

Oermans needed a large amount of ores for their industry and Rotterdam was the best place 

which could supply this demand steadily. In this timeline, Rotterdam supplied goods from 

Oermany and transferred them to the other countries. This permutation made an important 

benefit for Dutch economy. 

The second important development is the implementation ofthe Nieuwe Waterweg. In the 

second half of the 19th century, Rotterdam had one of the 1argest ports in the world, especially 

because of the transport of the goods between Oermany and Oreat Britain. The port traffic 

was really crowded and there were too much branches ofthe river delta which made it hard to 

reach to the port. As aresult of these problems, in 1863, it was decided to bulit a new canal to 

make the large ocean going ships reach to the North Sea. Hydraulic Engineer Pieter Caland, 

designed a project that extend the river Rhine to the North Sea. Construction of the waterway 

was started on 31 October 1863. In the first step, farm lands from Rozenburg to Hoek van 

Holland were expropriated. Then, in the second step, two parallel dikes were constructed. On 

October 1866, the third step was started with the construction of the main waterway. The 

construction was finished three years later and the large amounth of soil that was extracted, 

was used to reinforce the other dams and dikes. In the last step, the dam was removed to 

conneet the sea and the new waterway. As a result, in 1872, the Nieuwe Waterweg (New 

Waterway) construction was finished. The third development was the Mannheim Treaty in 

1868 that gave free entrance to River Rhine. 

At the end of 191
h century, petroleum became very important for industry in the world. The 

required petroleum was transferred to the Europe through the port of Rotterdam. In 1930s, the 

Waalhaven and Marwelhaven was constructed. Waalhaven was the largest dredged harbor in 

that time.During the second world war about 40% of the port area was damaged. After the 

war, damaged parts were constructed again and port of Rotterdam went back to its busy days. 

The environment and quality oflife in the Rijnmond area deteriorated dramatically in the 

1960s and 1970s. The Dutch government and business community had embarked with 

tremendous vigour on reconstructing the bombed-out city and portafter World War IJ 

(Schrijnen, 2003). 
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The area in the harbour was not large enough to supply the demand of the companies.Because 

of this reason, the idea of ad ding a new part to the west si de of the port, which was the area 

between Rotterdam and Hoek van Holland, occurred. And the Eemhaven and Botlek came 

into existence.With the development ofthe field of petroleum in the industry,vast tankers 

were started to construct for transffering the petroleum to the other parts of the world. 

Because oftheir huge body, these tankers could notenter the existing harbours.After the 

construction of the Europort, Rotterdam became more accessible for every kinds of ships and 

the problems were solved. 

The port went on its growing over the years as the technology improved. In 1970s, the port 

was extended to the sea from the south side ofthe Nieuwe Waterweg by completion, called 

Maasvlakte project. Inthelast few years,there have beendeveloping a project called 

Maasvlakte 2, in order to expand the port area to the sea. 

Today, the port is 40 km lengths and the depth ofthe port is 24 meters (75 feet). The totalport 

area covers 10.500 ha, 3500 ofwhich are water and 4,081ha ofwhich were being let out to 

rentor lease in 1996. 46 kilometers ofwharfwas being leased in 1996 (Stevens, 1999). About 

15000 km of pipeline is settled for petrochemical in dustry. 

Figure 2.5 Harhor area view from Euromast 
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Petrochemical industry and cargo transhippment are the two most important activites in the 

port. There are too many facilities for companies e.g.cargo handling, distribution and industry. 

The port authority and tenninal operators supply several benefits for bulk cargo traffic. Also, 

for inland business, many different opportunities are submitted. 

There are five main ways totransport goods from Rotterdam today; rail, road, inland 

shipping, coastal shipping and pipeline. A cargo can be arrived to the Germany, France, 

Belgium and Great Britaio in the same day.The port of Rotterdam also supply a great field of 

business activity. In 1963,63.000 jobs are existed directly in the port. Also about 276.000 

jobs are related indirectly to the port in other cities. 

There are several projects going on to develop the port of Rotterdam. In 2020, Rotterdam will 

be an excellent port with enonnuos opportunuties. There are six main targets, wanted to 

perfonn until 2020. These are; 

versafile port; 

sustainable port; 

knowledge port; 

jast and safe port; 

attractive port; 

clean port (Cohen, O'Connor, 2004) 

Today, Rotterdam, the second largest city ofNetherlands, is one of the most important harbor 

ei ties in the world. Because of its international port, Rotterdam is a fundamental souree for 

Netherlands' economie behaviour. The location ofthe Rotterdam, is the basic factor for its 

development and its importance in the European market 

2.2.2 Maasvlakte 2 

Maasvlakte 2, projected by the Port of Rotterdam Authority, is the new harbor area project for 

port activities and industries in the North Sea. Because the existing portisnot going to supply 

the need ofspace around 2012-2014, a new project became essential. This development is a 

consequential movement for Rotterdarn's position as Netherlands's premier logistic centrein 

the frameworkof 'Rotterdam Mainport Development Project (PMR). 
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Figure 2.6 Maasvlakte 2 area map [4] 

The new harbour area which is going to be an important location for Europe will be 

constructed on the west of the current port. In other words it is going to be an extension of the 

current port area. This area will be created by land reelamati on, after the construction of hard 

and soft sea defences in the North Sea. The land reclamation wilt measure around 2000 

hectares in tot al. Half of this wilt consist of infrastructure, such as se a defences, fairways, 

railways, roads and port bas ins. The other 1000 hectares wilt provide the space for industrial 

sites [2}. 

Figure 2.7 Maasvlakte 2 area models [5] 
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This new harhor will contain a largespace for accommodating container transshipment, 

distrihution activities and the chemica! industry. Also, through the several possihlities such as 

water,railway and roads, the new harhour area will he comperatively accesihle to carry on its 

transportation functions. 

There were several designs for the new harhor area to use this land more effectively. After all, 

environrnentally friendly design 'Doorsteekvarient ' was chosed for land reclamation. This 

design is more economie al in use according to others hecause of the requirement of less new 

land to arrive at the same amount of availahle space. 

[ referentieontwerp 11 doorsteekvariant 

Figure 2.8 Maasvlakte 2 area design schemes [6] 

Rotterdam is in a strategie location for Europe and it serves important connections with the 

sea and the hinterland. Because ofthis, Maasvlakte 2 is an important project for Rotterdarn's 

role as a major transport huh. This is also a huge step for employment and the Dutch 

economy. 
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2.2.3 Harhor Becomes a City 

"lf there is magie on this planet, it is contained in water." Anthropologist Loren Eisley. 

(Daamen, 2007) 

With the starting of industrialization and the developing of international trade, harbor ei ties 

have become more and more important. Today, harbor cities compete in the global stage in 

order to attract more foreign business and tourists. 

Altough Rotterdam handed over its status of 'World's largest seaport' in 2004 to Shanghai, it 

is still the largest port in Northwest Europe and the backbone of Dutch economy. Rotterdam, 

the business and trade centre ofNetherlands, has seen enormous economie and cultural 

growth with the developing of port activities. Neverthless, this economie movement has a big 

affect on the physical environment ofthe city. 

Since, starting ofthe period of post-war reconstruction, Rotterdam has taken over a regional 

spatial transformation enabled by its harbour. Being a 'port city' intemalize this physical 

transformation to an urban-architectural case that contains silhouette and morphological 

studies. As the industrial zones of the harbor moved out of the city centre, the innercity 

waterfront areas has been opened for business, trade, residential and leisure functions. Right 

along withits harbor functions, Rotterdam is also becoming an important architecture city 

withits developing skyline. 

As the economical movements and the nurnber of visitors to the city rise up, pubtic space 

quality gets more importence. Architectmal attractions and artistic works play a big role to 

bring in a new and vibrant identity to the city. Creating new and vital spaces and providing a 

range of activities for the people who work, live or visit ensure the attractiveness ofthe city. 

Today, Sydney is one ofthe most fascinating harbor cities ofthe world. Architectmal 

structures such as Sydney Opera House and the Harbor Bridge are the globally recognised 

icons ofthe city. These structures enrich the urban environment and ensure the city image. 

Harbours are the determining facts that achieve successive interaction for the city 

transformation. lt becomes a part ofthe living culture and spatial-structural solutions are 

generated for the urban environment. Harbours creat cities and big harhors creat big cities. 
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From this framework, Rotterdam is on its way to become a harbour metropoliswithall its 

potentials. 

2.2.4 Port-City Relationship and Waterfront Developments 

Inthelast three decades, Rotterdam waterfronts have changed dramaticaUy. The city got over 

several transformations both in the centre and the port area.The first important movement was 

the social housing projectsin the port area for low-income workers in 1970s. In 1979, Carel 

Weeber's Peperclip, which was built in a vacated area ofthe port, was an important housing 

project of that period. 

Figure 2.9 Peperclip Building (Carel Weeber, 1979) 

Figure 2.10 Peperklip Building façade 
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The second important movement is nevertheless, the Kop Van Zuid, the transformation of old 

port areas into new mixed-functional urban spaces. This project will campose a new, high 

quality metropolitan urban environment that will be an attractive space for internationally 

oriented companies and upper-income section. 

Figure 2.11 Kop van Zuid area 

However, these developments comprehend predominantly residental and office functions 

instead of leisure and social functions. Needless to say that the policy of high-rise that 

Rotterdam municipality succeeds has a big share it this aspect. In conjunction with the 

movement ofthe mainport to the out ofthe city, it was planned to arouse the old harhor areas 

with new functions in order to bring in a new identity to city as 'business-city'. While existing 

policies generally predict office and residental buildings to this area, there is nat enough 

reference for other public needs. However, from the view of international stage, the recreation 

and leisure facilities in the waterfronts are the values that increase the urban quality of the 

space and add a dynamism and vital image to the city. 
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Figure 2.12 Rotterdam waterfront areas 

Waterfront developments are not only important for the competitiveness ofthe city but also 

city-citizen relationship. Today, while urban functions such as shopping, accommodation, 

sports and culture are focused in the city centre, there are not enough values in Rotterdam to 

attract the citizens in the waterfront areas. This notion could cause an objectionable dead 

livingspace after the working hours and this area can abstract itselffrom the city. 

Cities and the ports always have had a close relationship over the history. However, in the 

20th the century, with the development of maritime technology and the changing of the 

economical balances, this relationship was intemupted. In 1960s, the first waterfront 

developments were started in North American Cities such as Boston and Baltimore. The 

Baltirnare inner-harhor project was really successful withits affect in the city core. The 

harhor was became a pleasant place where citizens and visitors can do shopping, dining and 

relaxing. Today from metropales to small towns, waterfronters areaware ofthis phenomenon 

and developing their urban environment with several projects. Formerly, while waterfronts 

were developed generally with leisure and retail activities, nowadays these spaces has been 

transforming into new places that people can live, work or lounge. 
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Barcelona is another waterfront city that competes in the international platform with its Port 

Veil project which strengthen the attractiveness of the city. In 1988 the harhor was planned to 

carry out from the old port area for opening-up to the sea. In 1995, this old harhor area was 

turned into an obsolete port which has had a good interaction with the city. Today Port Veil 

has several offers such as great range of cultural, sports, business and leisure functions. Also, 

with the urban furniture and architectmal details the area was enriched that movie and 

advertisement companies benefit from this area. Barcelona, elicit a great benefit from Port 

Veiland every year, more than 16 million people visits this area. 

Figure 2.13 Barcelona Port Veil 

In condusion waterfront developments are the shifting fact for city's urban quality and image 

in the international platform. Today Rotterdam is one of the up and coming waterfront city in 

Europe with its organized development plans. Altough the defects on the shoreline, with its 

sustainable planning scheme it will continue its growing. Good interactions between the port 

and city wiil develop the city economicaily and culturaily and future developments will 

denominate and make definite the image of Rotterdam. 
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2.3 URBAN PLANNING OF ROTTERDAM 

2.3.1 Pre-war Urban Design of Rotterdam 

In order to defende the land from water, some changes were applied to the delta area of 

Rotterdam. These applications were the first steps for Rotterdam to come into existence. In 

1300s, the Rotte river was dammed and the first houses were built. In 1400s, there were 

nearly one thousand houses in that area. By the time, Rotterdam had became important 

because of its trade and industry activities. Toproteet the city from the looters, two moats, 

named Goudsevest and Coolvest were dug. In 1340, with the opening of Rotterdamse Schie, a 

majorshipping canal which accessed to north, Rotterdam started to known as a port town. 

At the end ofthe 16th century, Antwerp was occupied by Spanish. Several wealthy Flamings 

took place in the northern Netherlands. This migration was really helpnd for Rotterdarn's 

development in the Golden Age. The town expanded intheMaas delta. The economy evolved 

and several docks and quays such as Blaak, Leuvehaven and Haringvliet came into existence. 

The town hall on the Binnenrotte was built. At the beginning of the 19th century, land 

transport became more important than the water transport. According to this railways and 

stations were built. 

In 1839, Willem Nicolaas Rose was commissioned as a city architect of Rotterdam. These 

days, there were many problems in Rotterdam such as; contagious diseases, exceeded port 

wharves and dirty canals because ofthe bodily wastes ofinhabitants. In 1854, W.N. Rose 

(1801-1877) designed a new Water Project for the city. Rose was an important architect who 

combined hydraulic knowledge with urban design. It was a perfect example of water 

management. This project consisted of a system of water purification and proposals for the 

expansion ofthe city. He planned to build the polder expansion by lowering the groundwater 

level. The expansion was planned to elicit by street systems and a route for a singel, or ring

canal promenade. In the new boundaries, there were several mansions, town houses and 

middle class residences with footpaths, green areas and ponds around them. However, later 

on, the city boundaries expanded again and that areas;Westersingel, Diergaardesingel, 

Boezemsingel, Crooswijksesingel and Noordsingel became inside ofthe city as green 

residental areas. 
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Figure 2.14 W.N. Rose's Street Plan [7] 

Between 1879-1910, the port city started to grow and the city population, municipal area size 

and number of shipments in the port all tripled. In that years, G.J. de Jongh was the chief of 

Rotterdarn's Department ofPublic Works. The port developed and became as a transit of 

docks instead of a depot mark et. The borders of the city that W .N. Rose planned, expanded 

again and new docks were settled ou ofthe city centre. On the left bank, Rijnhaven, 

Maashaven docks and the first part ofthe Waalhaven;on the right bank, Parkhaven, St. 

Jobshaven and Schiehaven docks were settled. Also new railway lines were constructed to 

access the docks. In 1898, White House was built as the first skyscraper in Europe. 

Between 1910 to 1922, Public Works were directed by Burgdorffer. In that period, centre of 

the city changed dramatically with new docks. Burgdorffer integrated the relocation of the 

city centre on the Coolsingel with the numerous incudentaltrajfic breakthroughs, jilled in 

waterways and slum clearence that had been undertaken aroun 1900 within the scope of 

urban improvements and rising mobility (Postiglione, Gössel, Acerboni, 2004). Also 

Burgdorffer wanted to change the city centre from St. Laurenskerk with a new and a grander 
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centrein the western ofthe city. On the Coolsingel, a new city hall, a post office and the 

Bjjenkorf were built. In 1940s, a new Stock Exchange building and the HBU high-rise 

(architect W.M. Dudok) were constructed. 

Figure 2.15 Renovation afRotterdam City Cener,1913. 

The thick lines show the new city hall, main post office 

and stock exchange. [8] 

Figure 2.18 City Hall[ 11] Figure 2.19 Bijenkorf [ 12] 
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Figure 2.16 Post Office (1930)[9] 

Figure 2.17 Coo1singel[ 1 0] 

Figure 2.20 HBU[13] 



In 1928, Witteveen, the head of the U rban Development department, developed a new urban 

plan which consisted of the existing city and the future expansions. A system of radial streets 

and a greenbelt structure were planned to conneet the old villages, reidental neighbourhoods, 

industrial areas and the city centre. Also inspired by the United States, motorways were 

planned to situate in the green areas to make a natura! view and provincial traffic deep in the 

city. 

2.3.2 Post-war Reconstruction 

Second World War is a turning point for Rotterdarn's urban structure. On May 14 1940, Nazi 

bombardment has changed the skyline of the city dramatically. Most of the city centre bumed 

during the firebombing and the rest torn down because of severe structural damage and the 

subsequent danger of collapse. Some 260 ha we re destroyed as a result of the bombardment, 

including much ofthe historie docks, teading to the loss of24 700 homes, 6100 commercial 

buildings, 1450 restaurants, 62 schools, 13 hospitals, 24 churches and 14 cinemas and 

theatres [1}. Of all Dutch cities none suffered as greatly as Rotterdam did. The city centre, as 

wellas the harhor area was damaged in the bombing. The city was determined as 'city 

without a heart'. In 1946, The Russian-French sculptor Ossip Zadkine created a sculpture 

named 'Razed City' in order todetermine the aspect after the war. Today, this sculpture 

situated in the city centre. 

In the first week of the war, inner part that includes landside of the water city was bombed by 

German air force. On the other hand, with the old and manurnental buildings, some urban 

problems, infrastructure issues, unhealthy circumstances and neighborhood chaos were 

vanished in the war. After the close ofthe Second World War all attention was concentrated 

on the reconstruction of the inner city. Canals such as, Blaak, Kolk and Schie were filled with 

the wreckage of the demolished buildings. In this way, required areas were arranged for new 

structuring. Only four days after the bomhing city council proposed architect Willem 

Witteveen, the di rector of the municipal development department, to plan the new 

reconstruction plan for the city. The plan was completed in December 1941. However, this 

plan was based on pre-war arrangement. Also, application of the plan was difficult because of 

the shortage of the materials, labor and fuel that war conduced. 
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Figure 2.21 Rotterdam in 1932, before the war, [14] 

Figure 2.22 Rotterdam in 1946, after the war, [15] 

In 1944, city council asked Comelis van Traa to take the place of Witteveen. The postwar 

reconstruction was started with a new urban plan named 'Basic Plan' (Basisplan) in 1946. 

Generally it could be evaluated as modem and rational. According to this plan, urban 
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functions were dispersed in a hierarchical way. Office, retail and entertainment functions were 

located in different districts of the city and manufacturing was settled out of the city centre. 

Also a new traffic system was planned for the external accesibilty. New boulevards and 

roundabouts were built such as Weena, Blaak and Hofplein. Also, bank offices were built in 

the Coolsingel, Blaak and Boompjes. This was an important step for the development of 

office buildings. This plan was different and functional according to not only Witteveen's but 

also other European cities urban design. Instead of composing the typical pre-war city design, 

this plan offered principal changes for the city and it was a starting point for the following 

developments. 

Consequently, the Basic Plan was an important step towards the reconstruction of the city 

largelyin accordance with the principles ofthe Congrès International d'Architecture Moderne 

(CIAM). [2} 

Figure 2.23 Rotterdam Basic Plan, 1946 , Cornelis Van Traa , [ 16] 
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2.3.2.1 1950s-1960s 

Because of the high costs of the constructions, only bank buildings were developed as large 

projects. However, from 1950s to 1970s, a new construction movement started, which 

composed the central area of the Rotterdam. In 1953, Rotterdam based architect Hugh 

Maaskant designed Groothandelsgebouw building which called to mind the United States 

large multi-tenant buildings. This building gathered many smaH companies on its constitution, 

which lost their buildingsin the war. In the same year, 'Europe's first pedestrian shopping 

centre' Lijnbaan, which was designed by architects Bakerna and Van Eesteren, constructed. lt 

disposed ofthe 'Europe's 5th avenue' denomination at that time. Furthermore, several 

projects were built in the port area with the development of new vessels. 

Figure 2.24 Groothandelsgebouw 

(Hugh Maaskant, 1953) [17] 

Figure 2.25 Lijnbaan (Bakema and Van 

Eesteren, 1953) 

Because of the destruction of nearly 27500 houses in the war and increase of migrant 

population, in 1950s, housing problem appeared. According to this, new housing projects 

were applied in the distrcits of Kralingen and Overschie. 

In 1960, Euromast was built for the Floriade flower fair. This panaroma tower became an 

resurrection icon for the city in that period. Hilton Hotel in Coolsingel and Schouwburgplein 

were also important deveJopment issues ofthe city. Also, several transportation infrastructure 

were projected in this time such as metro rail conneetion between Centraal Station and 

Zuidplein which is the first metro line in Netherlands. On the other hand, harbour was 

developing rapidly in order to be the busiest port in the world. 

26 



Figure 2.26 Euromast (Hugh Maaskant, 

1960) 

Figure 2.27 Schouwburgplein today 

(West 8, Adriaan Geuze) 

Because ofthe ample area in the city centre for new buildings, there was nothing about high

risein 1946 in development plan. However, as the new buildings were constructed and the 

city centre became tuller, the necessity ofthe high buildings started. In order to fill the empty 

spaces between the buildings that had survived in the war, many new buildings were built in 

1950s and 1960s. This caused a mix of new and old buildings in the city centre with different 

architectural styles. 

Figure 2.28 Rotterdam in 1967, [ 18} 
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2.3.2.2 1970s 

At the beginning of 1970s, because of the economie reasons, necessity of the high-rise office 

buildings increased along CoolsingeL Shell Building in the Hofplein was the first building 

that increased in scale ( 1 OOmeters ). Rotterdam Building (70 meters) and the extension of 

AMRO Bank (70meters) are other important examples ofthis development. 

With the election ofthe new City Council in 1974, a new period started for the urban planning 

ofthe city. According to the new strategies, human dimensions became important. The new 

tall buildings and offices were not to be built in the inner city anymore. This plan especially 

focused on housing in order to plan the inner city for residential functions. 

2.3.2.3 1980s 

The reconcentration project started in 1970s continued in 1880s. Several cultural and 

recreational facilities added to the inner city to encourage the people live in it. Also, it was an 

important fact for commercial people who wanted to make an investment to Rotterdam. After 

the war, govemment started a 'cultural dissemination' policy. According to this, cultural 

activities not only focused on Amsterdam, but alsoother cities in Netherlands. This policy 

played an important role in Rotterdarn's cultural development. 

In 1985, Basic plan for reconstruction replaced with a new plan and Inner City Plan was 

composed. This plan focused on the quality of the urban space of city centre. Public space 

and residential development are the two important cases in this plan. The area between 

Central Station and Churchillplein was destined as a heart ofthe city in which all city centre 

functions conjugated. 

In that period, several architectural developments broke out in the city centre. A new library 

was constructed close to the Oude Haven, with a new building which included an IMAX 

cinema theatre, the 'Ethnocentre', and an information centre. In 1984, Cubic Houses on 

Overblaak were constructed. Also several developments were continued in Park Triangle 

between Eendrachtsplein, Westplein and Euromast The Museum Park was the centre ofthis 

area. Extension of the Boymans-van Beuningen Museum, the National Architecture Museum, 

the Museum ofNatural Bistory and a new art gallery in the southem part were constructed. 
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Several developments such as, a new Maritime Museum in Leuvehaven, an adjacent outdoor 

museum along the Schiedamsedijk quay, and new cultural and entertainment uses on the 

Schouwburgplein were the other important urban movements for Rotterdam. 

Figure 2.29 Cube Houses (Piet Blom, 1984) Figure 2.30 Maritime Museum [ 19] 

On the other hand, new developments in the Waterstad area, which was created between 

1600-1620, was an other important step for city's image. In 1988, three apartment blockin the 

Boompjes were the starting point of residental market in the city centre. 

According to previous plans, 1985 city plan associated the housing and city centre activities 

insteadof allocating. Thus,it was decided to build 500 houses per anum. New dwellings were 

located in Weena, the Zalmhaven, the Bulgersteyn and the old piers ofLeuvehaven. Also 

1985 plan include a new programme for office spaces. Because of the companies which 

wanted to be located in the inner city and the companies whose buildings had not enough 

spaces, it was decided to built for a bout 20-30000 m2 of new office floorspace per annum. 

This plan dwelled upon the subject of specific areas for new tall office buildings such as 

Weena, the Coolsingel, and the Wilhelminapier on the Kop van Zuid and Waterstad area. 

1985 plan is an important step for today's Rotterdam formation. It focused on four important 

areas for several uses: 

- Central Square for shops, offices and public buildings 

- Museum Triangle as a cultural and recreational area 
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-Waterstad area for maritime recreation and tourism uses 

- Kop van Zuid as a new business area 

Figure 2.31 Rotterdam in 1987, [20} 

2.3.3 City as a Stage -1990s to Today 

At the end of20. century, in conjunction with the globalization, world faced a social, cultural, 

teclmological and economical revolution. In this case, cities are affected from this revolution 

and started to run with their own identity in the international platform. They forestall the 

countries and started to conflict in the global market In other words, 'city governments' 

period has started. On the other hand, globalization affected the spatial orderand city spaces 

started to change significantly. With the changing demands and the economical activities, 

cities are started restructuring again. While well-organised cities increase their value in the 

global market, some cities loose their identity and started to be asimilated. 

The driving forces behind globalization, bes i des a neo-liberal politica! agenda, are 

technologie development and consumption. As a consequence of the strategie coordination 

and linking of economies, globalization has produced a world economy which is in a posi/ion 

to function in a highly integrated manner in real time and on a global scale. With the 
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emergence ofthis so- called network economy, old social and spatial relations loose their 

significanee and thier meanings. [Ij 

Although Rotterdam is the city which affected most from the II World War among the other 

Dutch cities, today it is the most rapidly growing city. Neverthless, there is a big effect ofthe 

port activities and according to this being an industrialized city, on this situation. This aspect 

affected the city image of Rotterdam drastically and city scape started to change. Increasing 

business activites cause new space requirements and for this reason new zones are started to 

be constituted. Development ofthe Kop van Zuid project is a considerable step that shapes the 

new image of Rotterdam. The city centre was not adequate anymore for the new 

developments and buildings latterly and a new area was required. Kop van Zuid was an old 

area which used for port-related works. After l970s, it was decided to emphasize again and 

part of it re built. To add this area to city centre not only enlarged the city centre but also 

conneet the southem and northern part of the city to each other. 

Figure 2.32 Kop van Zuid area [21] 

In 1996, Hotel New Y ork was opened in the former Holland-Arnerica Line office building. In 

2000, with Luxor Theatre, Kop van Zuid added new facilities to its urban functions. Also, 

several new office and residential buildings such as World Trade Center, Montevideo etc. 
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have been built in Kop van Zuid area until today. These developments and new buildings are 

explained in the Case Studies chapter more detailed. 

Consequently, the Kop van Zuid scheme was designed to provide a mix of uses including 

60 000 m2 of new office space, tagether with 5500 dwelling units, 60 000 m2 of retail space, 

hotels and a convention centre. ft was designated as a 'key project' as a result of its national 

significance, and it applied the government 's 'compact city' policy by eneauraging people to 

live in the central area (Schrijnen, 2003). 

In September 1995, Brasmus Bridge which cmmected the two sides ofthe city, designed by 

Ben van Berkel, opened. This was an important step for connecting the Kop Van Zuid area to 

city centre. Withits 'swan-like' structure and 139m high pylon, Brasmus Bridge had 

repercussions and it became one of the most important images of the city. Also several 

transporting solutions were added to these developments such as a new metro station, a link to 

the international rail network and new roads. 

Figure 2.33 Brasmus Bridge and Kop van Zuid area 

Furthermore, there have been several developments in the other parts of Rotterdam. The 

1993-2000 Inner City Plan purposed to use the city more intensively. By 1996, the 
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gaverrunent decided to build 250 houses per annum in the inner city. This plan also included 

several new solutions for the city transportation system such as railway systems, tramway 

system, and new bicycle and pedestrian ways. According to this, inner city regeneratien 

became more important. Weena started to became a metropolitan boulevard with office and 

residential towers. In 1991, Delftse Poort ( 151 m) was built next to the central station which 

added a new face to Weena. Also, several new buildings were constructed on Coolsingel, 

Blaak and Boompjes. Willemswerf in Boompjes, 94.5m height huge white building with a 

diagonal cut on its façade, is an important building of Rotterdam skyline. These developments 

and new buildings are explained in the Case Studies chapter more detailed. 

In, condusion physical components not only form a rich identity but also bring in a strong 

image to the city. Today many cities in the world use this image in order to take a place in the 

global mark et. In the time that city competition takes the place of national competition, cities 

are trying to differentiate from others with creativity and innovation. While some cities are 

trying to strengthen their image with their bistorical backlog or local identity, other cities 

present theirselves with new architectural forms. 
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3 BRANDING OF ROTTERDAM 

3.1 THE CITY AS A BRAND 

Nowadays, brands have a big role to provide a clear picture of a product to make it attractive 

in the global world. Brands make products more memorable, brilliant and different. The 

Dictionary of Business and Management defines a brand as: "a name, sign ar symbol used to 

identify items or services ofthe seller(s) and to differentiate them from goods of competitors." 

Today we can see many brandsin every kind offields like cars, foods, textile, companies etc. 

But what about ei ties? What is city branding? Why is it importantfora city to have a brand? 

How can a city differentiate itself from the others? 

Branding a city means, to present the city as a 'product' to the market 'Branding city' 

denomination is very attractive, because of having a direct proportion to the economy. Brand 

gives a place value in an economie sense. On the other hand, the experience of the people who 

visit the city and the profile of its inhabitants are important factors in the branding. In order to 

have an effective brand, a city must have some distinctive properties which differentiate it 

from the other ei ties. A good brand can make a city desirable. A city must have good and 

unique properties to brand itself successfully. Also, city images are very important for the 

branding of a city. Bistory ofthe city, skyline, attractions, lifestyle, culture, nickname, 

tourism and architecture are some qualities which develop the brand of a city. 

Today in the globalized world, every city competes with the other cities in order to take 

attention. Cities advertise theirselves like big companies to sell their products to attract the 

best people, investments and cultural events. A city's reputation depends onsome qualities 

which are memorable, attractive, sustainable, and unique to different people from different 

countries. The governments, municipal departments, local companies and local people have to 

work collectively to develop a strong brand. 

A place brand is a taal for the effective development of a place. ft is an expression of how a 

place currently operafes and behaves ar, more aften, ofits desiredfuture reality, aften 

expressed in a visionary but realistic strategy, he key development actions to achieve the 

vision, and effective and memarabie communications that record progress on the strategy for 

target audiences (Allan, 2006). 
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On the other hand, the creative class has a big affect on a city's branding. The creative class is 

composed of scientists and engineers, university professors, poets and architects. The creative 

class is a group of people who makes the grow of the economics and power. This class has a 

big role in the flexibility of thinkingfora city. 

Today there are many cities which have strong branding qualities in the world. Shanghai is 

one of the most important ei ties which have a striking brand. Shanghai is colourful, different, 

sensational and a mystic Asian city. lt has a great skyline with its modem architecture and 

urban design. It can be considered that there are many cities in the world which has a high 

rised skyline like Shanghai. Manhattan is another city with a great skyline made up of many 

high rised buildings. So what is the difference between Manhattan and Shanghai? What 

makes Shanghai 'Shanghai'? And what makes Manhattan 'Manhattan'? Of course, it is more 

than a physical infrastructure. The conneetion between its culture and architecture is the 

foremost factor which differentiates Shanghai from the other cities. The culture affects the 

architecture of the city and appearance. 

Figure 3.1 Shanghai skyline [22] 

Rotterdam is one of the up-and-coming ei ties which still develop its brand. Because of the 

Rotterdarn's behaviour coming from its port, the architecture ofthe city has developed and it 
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becomes an effective factor for the city's branding. Rotterdam has a different skyline among 

the other cities in Netherlands. Rotterdam was bombed by the Oermans in 1940s.Most of the 

city was destroyed in the war. Especially the buildings in the city centre almast damaged. 

After 1980s a new architectmal policy had begun and the city has had a dynamic, young, 

liveable and new appearance. This renovation process had made Rotterdam an experimental 

area. There are several new projects in Rotterdam today. 

Figure 3.2 a view from Rotterdam skyline 

World's biggest companies want to have an address in Rotterdam to derive benefit form its 

international status. Ha ving an office in Rotterdam is a prestige fact for most of the 

companies. Because of these reasans Rotterdam has developed from a small town into a major 

harbour city and differentiates from the other cities as a brand. lf we think that every city has 

a branding strategies, Rotterdam has a big advantage because of its port. lt's a clear 

demonstration that 'Rotterdam', as a name, is very important and profitable in the 

international platform. Consequently, this is drastic on the city's skyline. It's a more tolerabie 

and liberal city than the other cities that world's most important architects design different 
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kind and styled buildings in Rotterdam. Also, Rotterdam is a fluid city. It has a specific 

geography according toother cities. lt's position at the mouthof a delta where two major 

European rivers disappear into the sea. Designinga new building in that kind of city is very 

important for many architects. These make Netherlands' most pre-eminent modem 

architecture city. 

On the other hand, because of its new high rised buildingsin the development area, Rotterdam 

is called as 'Manhattan on the Maas'. But how can a city derive benefit from other city's 

name to have a brand? Is this brand embraced by the people who visit Rotterdamor the 

citizens? There are so many Manhattans in the World. The important point is to distinguish 

the city from the other cities by its own culture. By this way, it can be more attractive, original 

and experimental. 

Successful formats are eagerly snapped up and often form the qualities of one city and 

ambitions of another. While Rotterdam calls itself 'Manhattan on the Maas ', Eindhoven calls 

itself 'Rotterdam on the Dommel'. Inslead of importing empty icons, cities should make an 

effort to develop existing qualities into a sustainable image. The present 'building images' 

would then evolve into 'image building' (Urban Affairs, 2002). 

Rotterdam has several advantages and features. It is the city of Architecture 2007.There can 

be seen several examples of 201
h century architecture. Also the Architecture Biennales are one 

of the important events in Rotterdam. Several architects and architecture students around the 

world come for this event to Rotterdam. Rotterdam is a city with interactions and dynamics. lt 

is important to know how to use this potential. 

'Rotterdam is increasing to architecture what Parisis to fashion or LosAngeles to 

entertainment.' (March2005, New York Times) 
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3.2 THE EFFECT OF ARCHITECTURE TO CITY BRANDING 

In recent decades, it was recognized the value of architecture as a tool of brand development. 

This phenomenon has been increasing in use by the time ofthe globalization .Today built 

environment as well as architecture are seen as key factors for branding the cities. Branding is 

also a strategie tooi for economie and cultural transformation. 

Analyzing the local potential of a place is the most important step for branding a city. 

Definitely, the 'identity' is the key word for branding a city. Transforming city identities into 

citybrandsis the initia) point of branding strategies. ldentity is the first thing in people's 

minds consist of city's images, characteristics and experiences. Today, several cities are 

trying to compose a new identity in order to enhance their images. Frank Gehry's 

Guggenheim Museum is the most widely recognised example of this. This building 

completely changed the destiny ofthe city and also became an important fact for the new 

developments and investments. As well as being visually stunning, this building provides an 

economical benefit for the city. 

Figure 3.3 Guggenheim Museum, Bilbao [23] 

lust opposite of the many cities around the world, Rotterdam has noneed to develop a new 

identity to position itself in the global market because it has already been positioned there 
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through its unique landscape coming from its port. It has been always a business city. The 

most important problem was to present the city to the global market 

In 1990s, with the starting ofthe new urban movement 'Kop Van Zuid', architectural style of 

Rotterdam has changed dramatically. Kop Van Zuid was a large, long-term project that made 

up of high-rise office and residental buildings, reflects the new image of the city. According 

to the project, it was decided to remove most of its urban old port structure to give way for 

totally new functions as well as a quite different sort of architecture. With this behaviour that 

Rotterdam assumed, city composed an infrastructure of a new identity and distinguished from 

the other Dutch cities. In the global world, not only countries but also cities are competing 

with each other. According to this, cities are developing their branding policies by using all 

their potantials such as culture, economy, architecture or history. In this framework, 

Rotterdam is representing itself with a new urban image and architectural view, by 

considering city's economical, social and cultmal infrastructure, insteadof repeating the 

classical Dutch architecture. As aresult ofthis, architecture became an important fact that 

trigger the new image, identity and the branding factor of the city. 

An architect can add a value to a void by designing a striking building and change the urban 

quality of that space. Architecture has the expectation to do sarnething unique, innovative or 

impressive. According to Klingmann, today we are living the 'brandism' phase, that many 

companies or locations are trying to enhance their images in the gfobal platform by using 

world's most renowned architects' name. Today,using offamous architects to produce more 

impressive corporate symbols is a trend across the globe. UN Studio's Mercedes Benz 

Museum in Germany and the Rem Koolhaas's design ofthe Prada flagship store in New York 

are two important examptes which were designed by world's most famous architects. Also 

London, Shangai are other cities that have used architecture to enhance their images, generate 

economie growth, and elevate their positions in the global village. 

Architecture as imprint, as brand, as the new media of transformation - of places, 

communities, corporations, and people. In the twenty-first century, we must learn to look at 

cities nol as skylines but as brandscapes and at buildings not as objects but as advertisements 

and destinations. In the experience economy, experience itself has become the product: we're 

no langer consuming objects but sensations, even lifestyles. In the new environment of 
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brandscapes, buildings are not about where we work and live but who we imagine ourselves 

to be (Klingmann). 

There are so many architecture offices were settled in Rotterdam. Rem Koolhaas is one of the 

architects who has an office in Rotterdam. He said that ' .. when I was jirst came back to 

Holland I was confronted with the choice ofwhere to open an office. In Amsterdam or in 

Rotterdam? I think Amsterdam is too claustrophobic; you are always turning in circles. I 

didn 't know Rotterdam welf but I was aware that it was a kind of fairly formless city. And I 

had an instinct that there was an emerging culture and that, at the same time it was pretty 

much a wasteland ' 

In the twenty-first century, we havetolook at cities not only skylines but also brandscapes, 

and at buildingsnot only objects but also things to represent an identity. Inthelast few years 

buildings are not the places where people only work or live. These are also the urban 

components ofthe city that have a big effect on a city's presentation. Architecture is a way of 

changing the environment and according to this, architecture is a real catalyst for branding a 

city. 

3.3 CITY IDENTITY AND BRANDING 

The word 'identity' has several tenancies in contemporary social science, anthropology, 

philosophy, sociology, history, psychology etc.ldentity is an umbrella term used throughout 

the social sciences to describe an individual's comprehension ofhim or herself as a discrete, 

separate entity.On the other hand, identity is a striking word for cities and urban theory. 

Individuals, ethnic groups, foreigners shaped the identity of a city and it forms the originality, 

singularity and authenticity. 

One of the main factors that make up the identity of a city is its historica! depth. For instance, 

the canal houses from the 'Golden Age' are the most prominent components ofthe built 

environment of Amsterdam. Some people think that it is Amsterdam's best architectmal 

achievement. Although all the houses look like same to each other, each house has a different 

character and personalised with an omamental detail. These houses express Amsterdam's 

sense of cultural identity. In spite ofthe growth ofthe modern Dutch architecture and the new 

images of it, canal houses are still the most striking icon of Amsterdam. 
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On the other hand, among the other cities in Netherlands, Rotterdam is nota typical Dutch 

city. But of course it isn't the main and the only reason to explain the different architectural 

elimate of Rotterdam. In the Second World War the whole ofthe old city was nearly 

destroyed. After that time the city has been reconstructed in a modernist way. Also the 

architectural point of view ofRotterdam's school developed in a modernist way while 

Arnsterdam's school was still trying to conserve its conventional style. Since the city tumed 

from an old small Dutch city into a modern metropolis in the early 20th century, the image of 

the Rotterdam has changedandit differentiate from the other Dutch cities withits new 

skyline. 

The post cards in the souvenir shops are the easiest way to introduce the city's first image. 

Th ere can be seen several photos, pictures and sketches of the canal houses in Amsterdam' s 

souvenir shops. On the other hand the post cards in Rotterdam show the Erasmus Bridge, the 

new buildingsin Kop Van Zuid and their combination with Maas. 

Not only urban environments but also identities can be varied according to different culture 

and cities. The individuals of these cities arealso different from each other. The person in 

New York is different from a person in Paris or London. The factors that make up the 

identities of these cities are also very different. There can be seen the best examples of 

bistorical buildings in London or Paris. On the other hand, N ew Y ork is a different kind of 

metropolis with its high-rise skyline and landscape of modemity . 

... London is a typical urban environment in the sense that it has considerable historica! depth 

as an urban environment; it has severallayers of time, and also incorporates various new 

building programmes. That is, there is both history, the presentand the .fitture involved in this 

city . 

.. 1949 essay 'Here is New York' is an assertion that the city, its great buildings, and its 

ordinary spaces have imprinted upon them discontinuous, overwritten histories, fragments of 

past events, and personalities that campromise the city's identity. 

Rotterdam can still be a dwarf in comparison to any other metropolis like Paris, London and 

New Y ork. There are so many different point of views about if Rotterdam is a metropolis or 
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not. But if the dramatic change of Rotterdam is considered between 1940-2007, the change of 

the representation ofthe city can beseen clearly. Today the best examples of modern tall 

buildings are rising in Rotterdam. Doubtless, the affect of the international port of Rotterdam 

play a big role in this skyline. Also there are several new developing high rise projects which 

are going to be a part ofRotterdam's modern skyline. 

At this point, identity and image of the city becomes more important. Even though, these 

words seem like the same at first, they have different meanings. ldentity is the role that city 

assume withall its potentials. On the other hand image relates to how city perceived from the 

outsiders point of view. In other words, it possible to say that, identity shapes the image ofthe 

city. However, at this point, the image that Rotterdam wantstorepresent itself in the 

international eye becomes important. 

3.4 CITIZEN INVOLVEMENT IN BRANDING 

In ordertobrand theirselves succesfully, cities must have some distinctive properties. 

Executing the right strategies and revealing the potentials ofthe city are really important for 

presenting the city to the global world. Nevertheless, the citizens, govenunents and the co

operation between them are one of the main factors to determine the branding potentiais of the 

city. 

Today, with the developing transportation and communication systems, the world became 

smallerand the flow of information became easier. With globalization, people travel in the 

world and start to live where they can do their work, eam more money and have better life 

standards. Because of these reasons, a city must be livable and attractive for outsiders. 

Economical function of a city is an important issue for branding. A city has to embolden the 

investment request of the outsiders and commit an attraction center role. Because of its 

international portand trading functions, today Rotterdam is a preferential city by several 

companies. According to this, Rotterdam has more immigrants than the other cities in 

Netherlands. This aspect causes a different ethnic make-up ofthe city. The approach ofthe 

Rotterdammers to outsiders is really important for the marketing ofthe city. The alderman of 

Rotterdam Orhan Kaya says that 'Every city has its own codes. Although it's a cliché, in 

Rotterdam people are on Jami/i ar terms pretty Jast, people are very direct. ft 's a city where 
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you can do as you like, as you fee! most happy. Th is makes the city nice, but it also auracts a 

specific kind of people. ' 

Rotterdam is an international cultural city ofNetherlands. It is an important fact for 

Rotterdarn's branding issue. Using ofthis potentialis really important for Rotterdarn's 

marketing. Not only municipal government but also residents have to realize and improve the 

image of Rotterdam in the international platform. 

There are several cities which has good branding sourees and integrated residents. New York 

is one of the ei ties which have a good co-operation between residents, community leaders and 

city government. Altough it's metropolis daily experience and egoïst life-style, New Yorkers 

are really accurate about their brand. After the 11 September attack, this aspect became more 

apparent. USA had the image of opportunity and dream country. Also, in the international 

platform it had a strong image. After that event, country floated into a chaos. Con:fidence of 

the residents to their country feit down. After all with the cram Iabour of the go verrunent and 

media, the aspect became controllable. The residents banded together again and they showed 

their consolidation to the world. They have been trying to reinforce their brand. After a record 

year of tourism and business travel in 2007, the injlux has continued to grow this year, city 

officials said. A bout one mil! ion more visitors came to the city- more than one fifth of them 

foreigners - in the first three months of 2008 than in the first quarter of last year, according 

to a preliminary est i mate from NYC & Company, the city's marketing arm (Mcgeehan, 2008). 

In order to succeed the brandingstrategiesof a city, it is mandatory that brand is embraced by 

people wholive in that city. Because of this, consistency, reliability and connectivity are the 

considerable components in the branding process. A brand can only succeed if it has people 

whobelieve and claim it. Otherwise, a brand can't overshoot from concept level to existence. 

3.5 CITY AS A PRODUCT 

A product is a physical good, which can be bought or sold in the market There are several 

reasons to buy a product like its colour, design, quality or brand. Today, with globalisation, 

countries leave their places to ei ties. The name of city becomes a brand and the city sells itself 

as a product in the global market 
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Some cities are more successful than the others while they are selling their brands. In order to 

make a city successfully branded, the distinctive features of the city must be presented. 

Cities also have several components like other products which make them attractive and 

unique in the global market History, skyline, architecture, socialevents or night life are some 

components which develop cities' identity and image. Also geography is an important 

advantage which distinguishes a city from the others. For instance, the river Seineis an 

important taurist attraction for Paris or the international port of Shanghai is an important fact 

for Shanghai's economie behaviour and skyline. 

Economie health of a city makes it more attractive for the outsiders. Because ofthe 

employment facilities many people want to come to the city to have a better life standard. 

A lso economy of a city can be realised from its buildings, profile of the people or social 

events that go on. 

An economically healthy wil/ have expanding business and industry sectors that induce new 

residents to move to the city because of employment opportunities. Such a city probably wil! 

a/ready have an established tourism industry because its positive image attracts tourists. In 

fact local residents might even complain about the negative effects caused by many tourists 

visiting the city (Kolb, 2006). 

A well-prepared advertising campaign contributes to sell a product on the market Today 

Coca Cola, McDonalds or Nike are the biggest companies in the world. They have a 

successfu,l branding strategies and advertising campaigns. In conjunction with the 

globalization, this situation is just the same not only forthese kinds of products but also for 

the cities in the wor1d .Branding of a city increases the demand of several groups like 

businessmen, tourists and students to the city. The statements, 'I Amsterdam' or 'Wonderful 

Copenhagen' can be seen in every taurist office or on the brochures or postcards. These 

statements are just like an advertisement campaign which tries to sell its product. This is an 

important issue for tourism industry. In order to present a city to the global market, the 

potentials ofthe city must be analysed carefully. There are nearly 450 cities in the world 

today. Branded cities forestall the others with their identities, potentials and differences. 

Rotterdam is a leading international cultmal city. 1t is important to knowhow to use this 

potential. So what are the potentials of Rotterdam? What can make a city good product in the 
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global mar ket? What are the unique characteristics of Rotterdam? If wethink about these 

questions, we can find several answers: 

-Rotterdam is an open city. It's more tolerabie than the other ei ties in Netherlands. lf we 

compare it to Amsterdam, it has got more possibilities for architecture. 

-Rotterdam is a fluid city. It's position at the mouthof a delta where two major European 

rivers disappear into the sea. 

- According to the other ei ties, the port is the main reason of Rotterdam' s development. 

- There are several big companies that have offices in Rotterdam. This is an important issue 

for Rotterdarn's economie behaviour. 

- There is going to be so many new high rise buildings in the future which are now in 

construction. I think in 2012, the skyline ofthe Rotterdam is going to be one ofthe best 

skylines in the world. 

It is the city of architecture and design. 

The international port is the main reason for Rotterdarn's growth. This is an important fact for 

the Dutch economy. As we specified before, the economy of a city is an important fact for its 

branding process. According to the growth of economy and the importance of the port, the 

architecture of the city becomes more important. There are several development areas in 

Rotterdam now. Because ofthe economical speed ofthe city, office buildings are rising every 

day. Also, housing projectspiek up a speed because ofthe increasing population. The city 

serves a wide range of employment opportunities to the people and the ethnic groups of the 

city changes regularly. 

Today Rotterdam is one ofthe fast-developing cities in the world. When we look to the 

skyline of the city, we can see a new, young, dynamic and a developing city. The developing 

metropolitan image of the city can be seen clearly in the Rotterdam City Map 2001. The 

buildings and the main places are indicated with perspective drawings. By highlighting the 

city's energy, identity and potential, Rotterdam may be more marketabie and preferential for 
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the outsiders. Also with successful branding strategies Rotterdam will become more positive, 

attractive and different. 

3.6 FROM AN OLD DUTCH CITY INTO A METROPOLIS 

Today, operation and contiguration ofthe cities are changing according to the globalization 

and economical balances in order to supply the needs ofthe new information society. In this 

case, with the alternation of the life styles and consumption patterns, new structurings are 

formed along with the technology. 

Metropolis plays an important role in many ways in the contemporary society. Today 

metropales such as London, New York or Paris have an international singificance in the 

world. These are the cities with high marketing and branding issues which made them 

successful in the global tourism. On the other hand, from the view of city socialization, 

metropales are the cities with cultural diversity,high-population and estrangement The 

personal relationships between the people are different in metropolis. According to Simmel, 

money is the fact that objectifies the people. The metropolis has always been the seat of 

money economy because the many-sidedness and concentra/ion of commercial activity have 

given the medium of exchange an importance which it could nol have acquired in the 

commercial aspects of rurallife (Simmel). 

Metropolis city formations had arisen as one upper stage of the urbanization phenomenon 

coming from the industrialization in the world. Metropolis is the city which shapes the 

country economically and socially. Dynamics of the capitalistand the global system, and 

circulation of capital conduced to the change of the city concept. In this re generation process 

urban dynamics of the city are critically important. Being a port city is the most important 

dynamic of the city Rotterdam. According to this development of business functions, urban 

regeneration and architectmal formations elicit the potential of being a world city to 

Rotterdam. Rotterdam looks like a major metropolis whenever the skyline on the banks of the 

river is brought info view, its tal! modern buildings conjuring up the expression 'Manhattan 

on the Maas'. The image obtained by photographing Rotterdam from a plane or the top of a 

building. Preferably in a braad panaramie format, is of a modern high rise city extending to 

the horizon on all sides (U/zen, 2000). 
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Figure 3.1 Rotterdam skyline 

Economical presence of Rotterdam also had taken along with the need of well-qualified social 

life and physical environment. The regional and spatial position ofthe city and as aresult of 

this its port feature, had been the city up against a new futuristic environment that sets it apart 

from the other Dutch cities. Furthermore, loss of the typ i cal Dutch architecture texture in the 

11. World War caused a triggering affect for the process oftransformation. In this case, 

architecture became an intermediary fact for the formation of metropolis. 

3.7 ROTTERDAM AS A CUL TURAL CAPITAL 

In recent years, cities are using cultural events in order to strengthen their images and attract 

the visitors and investment. In 2001, Rotterdam acquired the denomination of'Cultural 

Cap i tal of Europe'. Within the frameworkof branding and city marketing policies that city 

has been working, this aspect is a considerable shifting fact. 

With the denomintion of 'Cultural Capitalof Europe' Rotterdam has started to get economie 

benefit from the tourism more according to previous years. The aim of this event was to 'help 

bring the peoples ofthe member-stales [ofthe European Union} closer tagether' through the 

expression of a culture which, in its historica! emergence and contemporary development, is 

characterized by having bath camman elements and a richness barn of diversity '(Richards, 
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Wilson, 2003). Recently European Cultural Capital (ECC) has become 'brand'. In the 

framework of this event, ei ties re present their national culture and shared events of European~ 

culture. According to the policies of EU these shared elements assembie the different cultures 

and strengthen the conjunctionsof the membership. 

Mega events such as World Fairs, Expo, Formula Races, are really effective for cities to 

increase the marketing values and distinguish theirsevles from the other cities. These events 

not only elicit an important media~interest but also encourage people to visit more than once a 

place. On the other hand, some events became 'brands' in such as Cannes Film Festival. 

These kinds of regularly repeated events are the main componentsof the branding issues of 

ei ties. Cultural events has a big role on the presentation of the ei ties. In 2005, Istanbul did the 

honors of XXII World Congress ofthe UIA~ International Union of Architects. lt was an 

important organization both for Istanbul and architecture sector. A bout 10.000 architects and 

architecture students from all over the world attended this event and green vale became an art 

and architecture centre. This congess not only established Istanbul to the architectural 

authorities but also elicit an important benefit for the marketing of the city. 

After the II.World War, Rotterdam has taken over a long post~war economie and cultural 

regeneration. Although the problems took root from the transportation and traditional 

manufacturing in 1960s, Rotterdam went on its development and in 1980s, the city became an 

important attraction centre for business sector. In 1990s, with the integration of developments 

in telecomrnunication, design, media and audio~visual services, the city has started to known 

as an 'art and culture city'. Today, there are many cultural events which attract the tourist and 

arouse the culturallife of Rotterdam. On the other hand, Rotterdam sufferedan eclipse against 

the ciosest competitor Amsterdam. In this case Rotterdam decided to use its futmistic 

architecture and urban environment in order to invigorate its identity. 

Finally, today Rotterdam is one of the up and coming ei ties of Europe with its cultural events 

and strong potentials such as architecture, design and art. The conscious using of these 

potentials will increase the cultural value ofthe city. 
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4 OFFICE BUILDINGS IN ROTTERDAM 

4.1 PLANNING AND FORMATION ISSUES OF OFFICE BUILDINGS ACCORDING 

TOTHE CITY 

Developing technologies, varying requirements, globalization, whereupon modifiying city 

phenomenon conduce to examine the officebuildingsas a part of city today. Formerly, office 

buildings that were designed to imptement the business activities, today become important 

issues that affect the visual appearance of the city. Rationat designs relinguished their place to 

original, different and sculptural designs; and both in horizontal and vertical, new buildings 

that add a new identity to the place they exist, are started to develop. 

Urban built environments ofthe cities differentiate according to function ofthe cities.The 

character, density, height of the buildings that form the city skyline, give a clue for the ei ties' 

roles, basic functions and activities. For example, tourism cities that focus on 'tourist' factor, 

denominate an assumption according to this function. Prag is a touristic city which tourism is 

one ofthe most important resource for city's economy. Withits hystorical structure, it has a 

different kind of identity. On the other hand, New York is a developed business city with its 

different styled, materialed old and new tall buildings. It is eertaio that, hystory of the ei ties' 

has a big affect on the formation of the cities. Hystorical backround shows itself on the urban 

formation ofthe city. These kind of cities had a confirmed urban planning and generally they 

have more erganical urban arrangements according to new ei ties. New Y ork is a new city 

according to others, withits new buildings and grid-like urban planning. Rotterdam can also 

be appraised as a new city because ofthe destructien from the Il. World War. Because ofthe 

hystorical centre ofthe city was nearly abolished, a new urban system were developed. 

Today, Rotterdam has a new visual appearence withits tall, shiny buildings. 

Architectonic exteriors ofthe buildings adduce the character and image ofthe company it 

wants to create on the public figure. Facades, materials, structures and designs take on a shape 

according to this. F or instance, reliability is one of the most important factors for a bank 

image. A bank should bestabie and reliable withits style and posture. Previously, these kinds 

ofbuïldings had really huge design with dense materials. ABN Amro Building in the 

Coolsingel was just like that with its design. On the other hand, Gebouw Delftse Port building 

which corresponds the people firstly going out from the Central station, is the office ofiNG 
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Bank. The difference between the two buildings are really clear because of their materials and 

designs. Although the cause of the changing of the construction and material of tJhe building is 

technology, the general design criterias of the building stand out at first sight. Instead of 

giving a huge and cold affect, the building is elegant and modem. The material,colour and 

design is also powerful in order to support the general character but the building hasa more 

easthetical value. Commerzbank in Frankfurt is also a good example for new bank formation. 

Figure 4.1 ABN Amro Building [24] Figure 4.2 Commerzbank Frankfurt [25] 

Most companies in this category make use of the advanced technology they developed and use 

intheir production processes to enhance their image. Sometimes, as in the case ofbanks, the 

technology we are shown is the image they wish to por tray ... Although these buildings portray 

technique and technology,they remain architectonic. They have a positive message which 

presents technology as a cultural value. This value is mostly value in genera!, but does nol 

necessarily have a direct relationship with the company using the building (Mee/,2000). 

Today, architectmal tendencies ofthe of:fice buildings cause vertical development in the 

cities. AJthough, one of the reasons is to design a tall building to decrease the amounth of the 

space on the ground, today it is clear that the main reason ofthis upward movement ambition 
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is image concern. This situation was just like similar in the past. Religious buildings were 

designed insofar as huge to show the infinity ofthe god and make people to fee! unable and 

smal!. Churches' ceilings and campaniles were built really high or mosques' wide openings 

were tried to pass with big vaults and dames. Today, changing world balances and capitalism 

cause a different kind of this situation has been living. Tall buildings can be seen in many 

cities as an icon of power and supermacy and they are the image pointer for these cities in the 

international platform. 

Cities give different reactions to the tall office buildings. They have different point of view to 

these buildings according to their identity. In this point, urban decisions of the cities get more 

importance. For instance; in Munich citizens can bring out their opin!ons tor city's 

architectural character. Munich city centre has a hystorical architecture coming from its 

kingdom period. Citizens don't want to change this appearance with new high buildings. On 

the other hand, although their hystorical architecture some cities need more business spaces. 

These cities build their new business spaces out of the city centre. In Paris La Defense, it can 

be seen several office buildings with different design. 

On the other hand, in some cities business functions and other functions are together. 

Business areas, recreative areas and living spaces placed in the same zones. Th ere can be seen 

a theatre or a shopping centre next to an office building. This situation depens on the character 

ofthe city. For example, in New York or Chigago, the city centre composed of several tall 

buildings. For Rotterdam, similar things canbe thought. 

In Rotterdam, office buildings are situated in the city centre. Weena, Coolsingeland Blaak are 

the ma in streets of Rotterdam, which have different kinds of functions. On the other hand, 

Kop Van Zuid area is the newest development zone ofthe city. Formerly, it was an 

abondoned area out of the city centre. The city centre was placed only in one si de of the 

whole city and the other part of the city was disconnected from the other si de. With Kop Van 

Zuid project, these abondoned areas were developed and connected to the city. Also the city 

centre spread to the other side of the river and it starts to enlarge. Today Kop van Zuid area is 

the most attractive part of the city with several functions it includes. 
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Figure 4.3 De Brug, Unilever, Designed by JHK Architects 

lt is going to be wrong to think only tal! buildings when we think about offices. The formation 

and design of the office buildings differentiate according to buildings function. The building 

can be large or small, on the other hand, it can rise in the verical axis or scatter in the 

horizontal axis. lt changes according to the work type and character ofthe company. There 

are many types of office buildings. Design of a bank and a media centre is different. 

Furthermore, mandatory criteria and working spaces of an architectmal office and a insurance 

company is different. This is not only a bout the image but also the si ze and function of the 

company. De Brug Rotterdam is a different kind of office buildingwithits striking design and 

extraordinary location. lt is the head office of Unilever and projected by JHK Architects. The 

building is just like a steel and glass bridge extending as far as to the river Maas. Although, 

Unilever has an enough area next to the Unilever factory, JHK Architects offer an interesting 

project above the ground level. The aim of this design not only build a striking office in the 

bank of the river Maas, but also conserve the empty area for future projects. 

Not only outsides but also interiors of the office buildings have been changed. Interior designs 

of the buildings depend on the working situations of the companies. In some kinds of works 

people need to work in private areas. On the other hand, some companies prefer team-work 

and they compose their working spaces acording to this. In these kinds of buildings only 
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meeting rooms and administration areas are enclosed spaces. Other people work in flexible 

working spaces, sametimes with small partitions and office fumiture. 

4.2 OFFICE DESIGN AND NATIONAL CONTEXT-EVALUATION OF 

ROTTERDAM AS A DUTCH CITY 

Throughout the history, buildings have been affected from the culture of its place. This 

interaction also reflects to the character and materials of the buildings. It' s all about the 

place's cultmal identity.Local identities cause local architecture styles and buildings had 

became icons that show the identity of the city. 

From the perspective of architecture and urbanism, it can beseen that today cities, especially 

the metropales are reflecting the effect of globalization intheir building environment. Not 

only with the developing of building technologies but also globalization of architecture, new 

architecture styles and high-tech architecture are spreading around the world. Cities are 

becoming more alike and some ofthem damage its urban quality with this new movement 

Now, there can beseen several glass and steel high-rise buildings rising in the cities as 

priding icons, that show their development. N everthless office buildings are the first group 

affected by this movement 

Today, Rotterdam has a new, developing skyline full of office buildings. Also, several new 

projects are preparing according tourban plans. Because ofthe city's business identity, the 

city is shaped according to this function. Working, housing and entertainment spaces are 

together to forma metropolitan city. On the building level, Dutch cities have a low skyline, 

punctuated by the occasional high-rise office. This can be explained by the centruies old

structure of Dutch cities, and planning policies aimed at preserving this image. The only 

exception is Rotterdam, which had been bombed during World War 11 (Meel,2000). 

Formation ofthe office buildings rely upon the factory buildings. In the 19th century, 

factones were the symbol of industrialization. They were generally dull buildings that had no 

architectmal value and designed only for work. However, 20th century wasthestarting point 

of today' s office concept. Because of mergers and mass production, more co-operation and 

according to this more space were needed for work. Labour conditions were widespread and 

routine. Also, women started to work in this places. Sociologists referred to this as the 
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'proleterisation' of office work, to indicate its similarity to Jactory work (Meel, 2000). With 

the developing techniques office buildings started to change. Also European architecture was 

really influenced form the American architecture. New styles and designs were started to 

occur. Johannes Brinkrnan's Van Nelle Factoryin Rotterdam is a good example for that 

period. lt was built in 1929 and it is one of the most important industrial buildingsof 20th 

century.The building is made up of concrete, glass and steel. The buildings in the elegant 

fonns, glass tube corridors that conneet them and the curtain-wall systems are the concrete 

evidence of the developing office culture. lt was a tobacco factory for many years. In 1990s, 

the factory was closed and in 1998 a new renovation was started. Now, it includes office 

places and business workspaces. Also it does the hosts for seminars, conferences and several 

artificial events. Van Nelle Factory is an important step for the Dutch modernist movement 

and 'office phenomenon'. Today it is included in the Unesco World Heritage list. 

Figure 4.4 Van Nelle Factory 

Because ofthe demolishing of pre-war architecture in the Second World War, Rotterdam 

started its urban development in a short time. In 1944 a new urban plan was prepared by 

Cornelis Van Traa. Before this plan another urban plan was prepared by Willem Witteveen. 

But it was containing pre-war classic urban principals. Rotterdam council was showing its 

assurnption to develop a new city from those times. Also, with the new plan in 1985, today's 
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Rotterdarn's urban character was built up. The city centre became full because ofthe large

scale buildings. To supply the urban needs, rising in the vertical axis would have solved this 

problem. With this urban decision a new architecture policy had begun. (See 2.3) 

Forsome cities, fundamental revolution in the built environment can be interrogated. Does 

these new-styled architecture has a contribution to the city image? Is this revolution a 

necessity for the city? Or is it only an impelite behaviour to make a show? However, in this 

point the image that the city comrnits is critically important. Because of their functions, for 

some cities development and changing are urgent. Rotterdam is the capita) economy and 

industrial city ofNetherlands. Today Rotterdam has the largest port of Europe and known as a 

'Gateway to Europe'. Because ofthis reason, many companies choose Rotterdam as a 

business and financial centre. About a thousand international companies have a/ready chosen 

Rotterdamastheir basefor European and worldwide business activities. These companies, 

bath large and small, come .from all over the world: 300 .from the United States, 200 .from 

Asian countries and 500 .from various European countries (Kooijman, 2000). Through its 

non-stop circulation coming from its port, Rotterdam has a different position among the other 

Dutch cities. The economical activity in the city brings on several requirements. As a business 

city, Rotterdam has to respond all theseneedsnot only withits fuU-armed port, but also with 

an adequate urban environment. 

As we discussed before, today Rotterdam is appraised as a 'Manhattan on the Maas'. 

Although, this definition looks like a priding feature for some people, of course, being a 

second Manhattan can't make the Rotterdam original. On the other hand, it is certain that, 

office buildings are important because ofthe city's economical behavior. Because ofthis 

reason, Rotterdam has to be appraised independently from the other Dutch cities. Office 

buildings are the main components and representative elements oftypical Rotterdam skyline 

like Amsterdam's canal housesorDen Haag's grand residences. Office buildings are 

presenting the Rotterdam' s character and they are the indicators of new developing metropolis 

ofEurope. 
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4.3 THE EFFECTS OF PORT ON TUE FORMATION OF OFFICE BUILDINGS 

Port cities always have been attraction spaces, because of the natura!, cultural and economical 

potentials that they provide. Within the framework ofthe functionalism ofthe city, this aspect 

is critically important in terms of architectural environment formation. 

Ports are the places that COIU1ect cities to the world. Ports are fundamentally places of flow, 

portals that mediale local/global flows. (Dovey, Sandercock, Stevens, 2005). In the twentieth 

century, ports were located in the areas which had no contiguity with the central city. This 

aspect caused dicoiU1ectivity with the relationships and ports were only perceived as a place 

for maritime business. Today, on the global trend ports are the places that cause significant 

interaction with the city and port cities are not only the cities on the shoreline they are also 

urban spaces with high-quality and architectmal potential. The experience of port cities 

around the world shows that the port-city interface is an important feature, and is a sensitive 

area of concern in economie, geographical, environmental and planning terms (Hoyle, 1989). 

Figure 4.5 Port areas and the city 

Integration ofthe office buildings to the urban space is considerably important for Rotterdam 

in the framework of building-city relationship. Office buildings in the city are important 
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elements that reflect the general character of the city as a part of built environment. lt can be 

seen clearly the 'business city ' character of Rotterdam from the view of skyline. Port cities are 

more dynamic and fast developing cities according toother cities. In other words, dynamizm 

of the port shows itself in the city space. As aresult , architecture and urban image of the city 

acquire a shape according to this fact. Kop van Zuid is a sub-zone with its strong components 

that fonn the urban identity as a part ofthe urban environment. Nevertheless, office and 

residental buildings are the main elements of this waterfront that bring in the city the 

denomiation of 'high-rise city'. 

Figure 4.6 Wilhelminapier Area 

Today, office buildings are the determining facts ofRotterdam in the process ofreshaping the 

urban environment. These buildings are the prestigieus components which reflects the 

economical behaviour of Rotterdam as a harbour city. 
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4.4 OFFICE BUILDINGS AS PART OF BRANDING 

From the middle of20th century to today, office buildings have been dominant landmarksin 

the townscape that represent power and social status of the cities.Although some circles 

perceive them as a display of power, today they are the indispensable componenents of the 

urban environment. 

An office is generally an area in which people work, butmayalso denote a position within an 

organization with specific duties attached to it.This is the simplest way to explain the 'office' 

word. In the last few years the office buildings' characters have been changing according to 

development ofthe cities. In addition to office space, the corporate headquarters offers an 

indoor/outdoor multipurpose area for recreation, training and dining, library, and conference 

areas. The move was about more than designinga space. lt was about creating a high-energy, 

innovative, and collaborative home. Also they are erganizing artistic events for citizens to 

impose theirselves as part of city. 

Office buildings have the qualification of being a reference in the townscapes, especially in 

metropoles. Thanks to developing technologies and achitecture formations, office buildings 

became a determining facts of the urban space by rising in the third dimension. On the other 

hand, within the context of a successful branding process, building-urban space relation 

become important. Buildings add quality to the space they exist and form pubtic spheres. In 

this point, policies that increase the publication of the space get importence. 

Corporate office architecture has changed dramatically over the past 20 years. The character 

of the company influences the decision of setdementBig companies have started to move 

from quite suburban areas to the active city centre. According to this, the high rise 

development has become important to re present the power and the success of these companies 

in the urban areas. Also, banks are housedinhigh rise buildings, demonstrating stability, 

permanence and power. These reasons affect the trust ofthe customers to the bank. The Fortis 

Bank Blaak by Murphy and Jahn Architects in Rotterdam (1996) is a good example to it. The 

design mirrors its business practice of retaining high-quality. On the other hand, according to 

other office buildings in Kop Van Zuid area, Penthouse Las Palmas by Benthem Crouwel 

Architects has a different appearance and architecture. The design vocabulary of the building 

reflects the different brand image. 
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Kop van Zuid was an abondoned area before the regeneration project. This old port area was 

disconnected from the city centre. Through the development ofthe regeneration project, this 

area was aroused with new office and residental functions and connected to the city centre. 

Also this area conjucted the two banks ofthe river and expanded the city centre toa larger 

area. 

Figure 4.5 Fortis Bank Blaak 
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4.5 THE EFFECT OF HIGH-RISE DEVELOPMENT TOBRANDING 

Generally, contemporary Dutch cities have similar appearance with their suburban 

neighbourhoods and dwellings. As compared with the other Dutch cities, Rotterdam has a 

different skyline. In Rotterdam a clear high-rise zone has been appeared which is unique in 

the Netherlands. The skyline is continuously changing and it becomes like a hallmark for the 

city. The real centrallocations are determining the skyline of Rotterdam with their high rise 

buildings. This development provides a new standard for the city. 

After the bomhing in 1940, most ofthe city was damaged and only a few buildings were left. 

There was a great need of new office buildings in Rotterdam. Because of the required space 

for the offices too large, tall buildings are started to be preferred. Rotterdam became an 

experimental place for urbanism and architecture that's why today there can beseen several 

examples of modem buildings in the city centre. 

The form of a tall building has an important effect on the skyline of a city. The choice of an 

architect is an important fact in this high rise development. High rise buildings determine the 

cityscape to a large extend. It is important to know the qualities of the city to construct a new 

building. Because, a building is not alone, it is going to be a part of the urban system. 

Today, companies choose their locations in either the inner city or periphery according their 

character. Buildingsin the inner city have also an important role for city's image and skyline. 

Because ofthis reason many companies prefer the city centre as alocation to derive benefit 

from it. Also, location choices can be differentiate in the inner city. While some companies 

prefer the Coolsingel, the others prefer the river side. 

ft is because ofthe latter that the municipal Port Authorities are moving to the Wilhelmina 

Pier. A company such as Pakhoed, for example, has its offices on the Blaak, next to the place 

where the new head office of Credit Lyonnais is under construction While this is a prime 

location for other companies, Pakhoed wants to Ie ave it! Pakhoed, a traditional harbour 

company, prefers a place close to the river because of its historica! affinity for water( Peper). 

Also, some ofthe companies don't wanttoshare their buildings withother companies. This is 

about the campany's identity. These kinds of companies want to identify theirselves and show 
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their superiority with their buildings. Location and architecture become important for 

campany's image. In the urban planning, these buildings come tagether and form the skyline 

ofthe city. To have a different and prestigieus building in Rotterdam is an important image 

factor. On the other hand small scale users share their buildings with the other companies. 

These kinds of companies want to he in the city centre, but they are too small to have an 

entire office tower. Some companies take up residence in other buildings like Nationale

Netherlanden to derive benefit from its image. 

In a metropolis, the urban functions are starting to come together. The preferences of the 

housing have been changing. Today some people want to live in the same place even in the 

same building where they work. There can bee seen several mixed-used projects developing 

in the city centres. There are also many new residential towers arising in the inner city next to 

the office buildings. Some people want to live next to the office buildings, where they are 

work. Also, businessmen stay in the hotels next to the motorways sametimes after a long 

meeting. It can solve these problems by this way. Also with the residential towers the office 

areas become more livable. Otherwise, after the working hours the area becomes like 

abandoned. A mix of leisure and cultural programme could help to overcome this possible 

development. 
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5 CASE STUDIES 

Over the years, Rotterdarn's reputation as a center of business has grown. As aresult of its 

port activities, business functions play a central ro~e in the development of Rotterdarn's office 

buildings and are instrumental in the city's development as a major centre of trade and 

commerce. According to this, today many companies have their headquarters or branch 

offices in Rotterdam. From shipping companies tobank offices, the city is hometoa wide and 

successful range of business ventures. Many of the run down areas of the city have been 

undergoing commercial and residential revitalization. This has stimulated the economy and 

lured investors into the city. 

. . 

Figure 5.1 High-rise buildings in Rotterdam 

According to the modernist urban development, Rotterdam is divided into different zones 

limited to a single or few urban functions. In this context, employment and retail functions are 

located in the city centre. Also, leisure, shopping and entertainment are the dominant 

functions ofthis area. Cultural functions are primarily located in the Museumplein where NAI 

(Netherlands Architecture Institute) and Kunsthal existed. Although there are some areasin 
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the city centre, living functions are located generally on the outskirts and the suburbs ofthe 

city. 

Figme 5.2 Functional Zones of Rotterdam 

Nevertheless, Rotterdarn's image as a 'business city' is the main factor that stimulates the 

urban identity and physical environment of the city. After 1940s, destruction of the city in the 

war, a great need of new business and office space and developing architectmal movements 

according to this, were the first steps of new image of Rotterdam. After 1980s, in conjunction 

with the transfer of the harbor functions to the sea side, a new void arouse in the city for new 

architectmal developments. The old harbor area Kop van Zuid is today a good example for 

the renovation of the industrial space to office/residential space. Furthermore, the city centre 

is one of the main locations for the development of office space in Rotterdam. 

Office buildings are playing a prominent role for the image of Rotterdam. They differ from 

ordinary buildings not only in terms of their unusual programs and locations but also in terms 

of their pretentious appearance. The increasing presence of office buildings in the skyline is 

determining the identity ofthe city and officebuildingsis becoming the city's new hallmarks. 
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5.1 OFFICIAL ZONES OF ROTTERDAM 

Today, office buildings are developed in five different geographic zones of Rotterdam: 

• Weena 

• Coolsingel 

• Blaak 

• Boompjes 

• Kop van Zuid 

These locations more and more determine the skyline of Rotterdam with their office 

buildings. Coolsingel is a connecting axe between Weena and Blaak. They compose the 

centre ofthe city. Boompjes is another important zone along the river with a line of office 

buildings. On the other hand, Kop van Zuid is a new developing area on the south bank of the 

river Maas. By this project, south side ofthe city connects to the northern side and enlarges 

the borders of the city centre. 

Figure 5.3 Office Buildings Zones 
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5.1.1 Weena 

From Central Station to Hoffplein, Weenais the first zone where office buildings arouse. For 

a person get out off the train station, this main street gives the first impression a bout the city's 

general character. High-rise office and residential buildings represents the built environment 

of the city and its identity develops according to this. Gebouw Delftse Port and Millenium 

Tower are two important office buildings located in this area. 

Figure 5.4 Location of Weena Figure 5.5 Weena [26] 

Because ofthe increasing demands, the existing Central Station on Weena no longer meets 

the requirements of Rotterdam. For this reason, Benthem Crouwel Architects was appointed 

to develop a new project for the Central Station. In consequence of the international image of 

Rotterdam, this project can be designate as a key factor for the re generation of the city. 

Figure 5.6 New Central Station [27] Figure 5.7 New Central Station [28] 
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5.1.1.1 Gebouw Delftse Port 

Architect: Abe Bonnema 

Office Tenants: Nationale Nederlanden, 

RVS Verzekeringen, ING Bank 

Storey: 41 

Height: 151.35 meter 

Opening: 1991 

Floor Area: 1 06.000m2 

Office space: 66.000 m2 

Figure 5.8 Location of Gebouw Delftse Port Figure 5.9 Gebouw Delftse Port 

Gebouw Delftse Port, is designed by Abe Bonnema, primarily tor insurance company 

Nationale-Nederlanden as an office building. ING Bank and RVS Verzekeringen, are the 

other two users ofthe building complex. lt is situated in Weena, next toRotterdam Central 

Station. Gebouw Delftse Port is the tallest office building in Netherlands today and when the 

construction completed, it was the tallest building of Benelux. 

Nationale Nederlanden wish to have a building which has a simple and logical design. On the 

other hand, the building should be appropriate to its environment. Because of these reasans 

design of the Abe Bonnema was chosed between the other projects. lt was chosed not only 

because of its efficient design but also its powerful but slim appearence. Acccording to its 

design, there are two main office buildings which have 60.000 m2 total area. The rooms of the 

offices were designed in a flexible layout. Building contains some public facilities such as 

restaurants and shopping areas. 
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Figure 5.10 View from Weena Figure 5.11 Entrance facade 

Gebouw Delftse Port consist of four different height block and a vaulted space which makes 

them together.Although its office function, building has a sport center, restaurant, cafe and an 

auditoryurn, which serves to pub lic. In spite of its multifunctional system, it has a 

simple,elegant and a lineer planing. Because of the limited space, planning of the building is 

designed in order to supply the needs of the functions. The entrance of the building is 

considerably glorious. lt is designed independently from the building and it completed the 

building as an iconic element. 

llonntml 
plollttrOOII I' U111 Jf ~ """"*"" \I tn! archileclen 

Figure 5.12 Plan of the building [29] Figure 5.13 Section of the building [30] 
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Today, Gebouw Delftse Port is one ofthe landmarksof Rotterdam. After going out from the 

train station,firstly-because of its location just in the corner of the Weena- it corresponds the 

people.Until 1980s, Weena, was an empty area in the heart ofthe city. Then it was tumed to 

an American-like high-rise boulevard. Today, there are high-rise buildings such as 

Weenatoren and Weenacenter. 

5.1.1.2 Millenium Tower 

Architect: WZMH Architects 

Office Tenants: Loyens Loeff, HAL Inv. 

Storey: 34 

Height: 149 meter 

Opening: 2000 

Floor Area: 1 06.000m2 

Office space: 13.500 m2 

Figure 5.14 Location ofthe MiHenium Tower Figure 5.15 Millemum Tower [31] 

The Millennium Tower is a remarkable building, designed by WZMH Architects, located in 

Weena within the shopping area. The 149 m height building was constructed in 2000 across 

the Central Station, against the Gebouw Delftse Port. Between the 1 st and 151
h levels a five

star hotel and between 161
h and 34th levels office spaces are located. The building was 

designed alike Empire State Building in New York. Hofpoort (Shell Tower) is another office 

building situated on the Hoffplein, at the end of Weena. This 95m building was constructed in 

1976. It was one ofthe first high-rise buildings that were constructed in Rotterdam. 
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5.1.2 Coolsingel 

Coolsingel is one of the main axes of Rotterdam city centre which connects Hoffplein to 

Blaak. It is the city's busiest area with many pubtic functions. At the end ofthe street, 

Rotterdam Town Hall stands which was constructed between 1914-1920. Also, there are 

several important buildings such as the fonner head post office Tourist Office of Rotterdam 

and Beehive, are located in this zone. World TradeCenterand Rebeco is two important office 

buildings located in CoolsingeL Today, Coolsingel is the heart of Rotterdam' s shopping 

district. 

Figure 5.16 Location of Coolsingel Figure 5.17 Coolsingel 

Figure 5.18 Shopping areasin Coolsingel Figure 5.19 Rotterdam City Hall [32] 
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5.1.2.1 World TradeCenter 

Architect: Rob van Erk 

Office Tenants: Beurs 

Storey: 25 

Height: 92.95 meter 

Opening: 1987 

Floor Area:

Office space: -

Figure 5.20 Location of World TradeCenter Figure 5.21 World TradeCenter [33] 

W orld Trade Center is situated on one of Rotterdam' s busiest streets, CoolsingeL It is located 

next to historica! Post Office building, opposite of the Bijenkorf. 

World TradeCenter has an important historica! past. In 1598, the first Beurs of Rotterdam 

was built as a stock exchange building. In 1941, the Beurs on the Coolsingel was opened. 

This building had several functions such as shops, offices, conference halls together with its 

exchange function. In 1984, J.F. Staal designed a new high-rise building in the midd1e ofthe 

existing buildings. The green tower was designed by Rob van Erk in 1987. Today, the 

building is managed by Beurs Rotterdam N.V. 

According toother buildings on Coolsingel, World TradeCenter has a striking appearance 

with its curved green glass façade. 
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5.1.3 Blaak 

Blaak is another main axe in the centre of Rotterdam. It is situated between Churchillpiein in 

the west and Kubuswoningen in the east. After the war, it was developed as a main 

commercial boulevard ofthe city. Today, it is a busy road with sidewalks, bicycle lanes and 

tram lane. Blaak Office Building (Fortis Bank Blaak) is the most striking office building in 

this area. 

Figure 5.22 Location of Blaak Figure 5.23 Blaak 

Kubuswoningen (Cube Houses) are one ofthe most striking icons ofthe city designed by Piet 

Bioom in 1984. Houses are located on Blaak Street, beside the Blaak Subway Station which is 

an other interesting building of this area. 

Figure 5.24 Train Station Blaak [34] Figure 5.25 Kubuswoningen 
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5.1.3.1 Fortis Bank Blaak Office Building 

Architect: Murphy/Jahn 

Office Tenants: Fortis Bank 

Storey: 28 

Height: 107 meter 

Opening: 1996 

Floor Area: 32.100 m2 

Office space: -

Figure 5.26 Location ofthe building Figure 5.27 Fortis Bank Blaak 

Blaak Office Building is used as the headquarters of Fortis Bank. lt is situated on the land of 

Oerzon Building which were not damaged in the war. Steel, stone and glass are the main 

materials of the building. This Amercan-style high-rise bui~ding not only is requited to the 

Schieandshuis with its low-rise additional part, but also highlights its singularity with its 

curved facade intheBlaak direction. Just like its curved facade, the building was completed 

with crown-like roof structure on the top.The teeth-like movements on the main block's 

façade break the monotony of the rectangular surface and compose good places with several 

terraces. 
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5.1.4 Boompjes 

Boompjes is a popular boulevard for walksalong the river Maas. There is a line of office 

buildings situated which is important for the skyline ofthe city. Willemswerf, Gebouw de 

Maas and Ernst& Young are three important office buildings in Boompjes. 

Figure 5.28 Location of Boompjes Figure 5.29 Boompjes 

Also, complex of three residential towers (Clipper, Schoener en Galjoen) are other important 

buildings which was reflected by the 1946 urban planning of Van Traa. 

Figure 5.30 Boompjes Buildings Figure 5.31 Residential Buildings 
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5.1.4.1 WiJlemswerf 

Architect: W.G.Quist 

Office Tenants: Nedlloyd 

Storey: 23 

Height: 88 meter 

Opening: 1988 

Floor Area: 37.000 m2 

Office Space: -

Figure 5.32 Location ofthe building Figure 5.33 Willemswerf 

The building Willemswerf is located on one of the busiest streets of Rotterdam 'Boompjes' 

and the Scheepsmakershaven behind it. It has a remarkable diagonal crack on its façade at the 

river si de which breaks the rectangular geometry of the building. The façade is made up of 

covered with white enameled tiles which have given the building a pure form. 

Willemswerf is an example ofNeorationalism movement in which geometrical forms play a 

major role. This movement opposes to small scale buildings and organic architecture. Large 

scale buildings are the characteristics of this movement 

Willemswerf has a distinctive, simpte architecture. Although it looks dull at first sight because 

of its big proporti ons, cut on the façade changes the appearance of the building. Also façade 

materials and color make the building more prominent between the other buildings. 
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5.2 KOPVAN ZUID-A NEW PERSPECTIVE OF ROTTERDAM 

Kop Van Zuid is a large scale urban project which is located in a peninsula on the south bank 

ofthe River Maas. With this project, the former harhor district is converted into a new, 

modem residential area that includes retail, housing, education, business and reereatien 

facilities. 

Figure 5.34 Kop van Zuid and Rotterdam skyline 

Today, project of Kop van Zuid, is a fundamental breakthrough for the image of Rotterdam. 

Development of Kop van Zuid in a socially weak area of Rotterdam is an important success. 

The aim of the project is to retain the maritime port while developing a new urban plan which 

includes several faciiities and mix-used functions and to reinforce this plan with multiple 

transportation systems. Also, one other target is to create new employment fields. With this 

project the area, which was isolated, is connected to the city centre to elicit an interaction 

between them. Because of the flexjble strategie plan, the connections between the housing 

area and working area are well-done. 
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Figure 5.35 Location of Kop van Zuid 

In the last few years, with the rapid growing of the area, Kop Van Zuid became an open air 

museum that mergesold and modern architecture. There can beseen several examples of 

world famous architects' projects such as World Port Centre designed by Norman Foster or 

the head office of KPN Telecom, Toren op Zuid, by Renzo Piano whereas at the very end of 

Kop van Zuid is the Hotel New York, once the office ofthe Holland America Line, which is 

an old building between the others. Also the oldest doek area has been turned into an 

industrial museum. Building in this part of Rotterdam is set to continue until2010. 

According to an inquiry, Kop Van Zuid will host 15.000 residents and 18.000 workers. Also, 

there will be visitors at different times for hotels, restaurants and schools. Because ofthe 

development ofthe Kop Van Zuid area, the demograpbics ofFeijenoord changed 

considerably. There are several housing options for low and high-income groups with varying 

prices for rentor ownership. This is an important development for Rotterdarn's housing 

market The high-quality ofthe area, distinctive buildings and good transporting network 
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which is connected directly to city centre attracts people to live in Kop Van Zuid. Also, many 

people prefer to live near to their work to avoid the traffic jam. 

Kop Van Zuid, covers 125 ha area and made up of si x sub-areas; Entrepot , Landtong , 

Wilhelmina Pier, Zuidkade, Stadstuinen, and Parkstad. These areas include housing, 

education or working places inside of it. The Kop van Zuid development wil! ereale 5,300 new 

dwellings, 400,000m 2 of office space, 35,000m 2 business/ working space, 30,000m 2 of 

educational and recreational facilities each. [Ij . 

Figure 5.36 Kop van Zuid areas 

The high-quality and rapid redevelopment of Kop Van Zuid attracts the modem industries to 

come into the city. In the past, it was inconceivable to compare the employment fields and the 

economical behavior of Rotterdam withAmsterdam or The Hague. Today this situation has 

changed and the city became an important working area which comes into demand. Now, 
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Rotterdam is one of the premier cities which admit immigrants around the world. Th is 

situation made Rotterdam to have a diverse ethnic make-up. 

Apart form its image as a high-quality urban space, the Kop van Zuid area is a living place 

where mixed urban functions and facilities are combined. The area offers opportunities in 

residental, commercial services, retail trade, social, medica! and cultural facilities, hotel and 

catering services. 

Figure 5.37 Residential buildingsin Kop van Zuid 

There are several possibilites in residental types for different requirements such as working 

couples, single people, families with childeren or elderly people. There are variety of schools, 

sport areas, shops, restaurants and entertainment areas such as Luxor Theatre with 1500 seats 

capacity. These facilities also attract the people from the other districts and it elicits Kop van 

Zuid has become an urban public space. On the other hand, Kop van Zuid offers a space for 

trade and industry not only for big companies but also smaller scales. After all, Kop van Zuid 

wil! eventually house at least 15, 000 new consumers. 

78 



Figure 5.38 Luxor Theatre 

Also, there are some other important details which increase the value of Kop Van Zuid area. 

First of all, there is a good lighting arrangement, which provides the area a successful night 

skyline. The parking spaces for cars are well-reasoned and there are wide three-lined 

pavements. Also the waterside is opened to pedestrians on foot and it made this area as a 

public sphere. 

Kop Van Zuid embraces sustainable design practices in proper and convenient places. 

Reusing and redesigning of materials and integrating them with the modem technologies to 

reduce the waste, is an important issue for Kop Van Zuid. In today's world, usage of energies 

have many disadvantages like environrnenta'l pollution or elimate change and using renewable 

energiesis getting more important. To take the advantage of solar passive radiation, rooftops 

of some building are made up of glass which provide daylight into the building. Also, the 

residential building uses the waste heat of oil rafineries for heating. Some structural elements 

such as bricks and concrete of the razed buildings are used for new constructions. 
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5.2.1 Development of Kop Van Zuid 

In conjunction with the development of air transportation, ocean-going passenger 

transportation decreased. Also, due to the introduetion of containers to cargo transportation, 

harhors has started to being relocated closer to sea. On the other hand, by the same time 

industrial activities in the city centre, moved tourban peripheries where companies have 

started to settle. As a result, port areas changed from a transition place between the city and 

the water into a spatial and functional area. 

After North American cities, European cities also started to develop new plans for their old 

harhor areas. Today, Rotterdam is one ofthe cities which executed this successfully. The area 

Kop Van Zuid had a bad image because of its population with low income, uneducated 

residents, and a high population of immigrant laborers. These reasons isolated this area from 

the city centre. In 1968, red light district project, which was planned for that area, was 

protested by several groups. 

Figure 5.39 Kop van Zuid from Euromast [35] 
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In 1986, the municipality developed the 'Urban Development Rotterdam Plan' , implemented 

by City Planning Director Riek Bakker, characterized Kop Van Zuid as a new development 

area of Rotterdam. According to this new urban plan, the area was going to be a high quality 

mix-used area with eye-catching buildings and new business fields. In this way, Kop Van 

Zuid would have integrated with the city centre and also changed the image ofRotterdam. By 

this project, not only the abandoned area, but also the Rotterdam generally could be changed. 

Figure 5.40 Urban Development Rotterdam Plan, Riek Bakker, 1986 [36] 

The project which was planning to change the city socially, economically and physically, was 

also going to be an attractive component for outsiders. The main targets of this project were: 

- Connecting Kop Van Zuid area to city centre 

- To develop a new urban area that includes mixed-used functions (office, housing etc.) 

- To design the new buildings with more quality 

- Reusing the old buildings in the area for proper functions 

- To develop a new programme named "Mutual Benefit" for poor areas 
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Urban renewal look shape as a result of a strategie plan (Renewal of Rotterdam), a 

strengthening of the planning and management of the municipal services, and a new 

economie and social policy that marked the beginning of the unbiased campaign fora new 

urban image(Fhe new Rotterdam). [1 J 

lt was important to persuade and supply the mandatory fund from teading people in the city, 

the national government and other pubtic agencies for imptementing the project. From its 

beginnig the project seemed that it was beneficia! not only for that area but also for the city 

and its image. In 1991, the project was adopted by the City Council and then in 1994 by the 

national government. 

5.2.2 Kop Van Zuid from the International Perspective 

In the last decades, in the era of the experience economy and the leisure in dustry, ei ties have 

been strengthening their images in order to compete with other cities in the international 

platform. According to this, urban landscape, architectmal view and infrastructure got more 

importance to distinguish the city from the others. Urban waterfroots are the territories where 

these developments seem to be focused. 

In 1960s and 70s, with the toss of functions of the traditional port areas in Europe, the idea of 

transformation of these spaces come intoorder for re-connecting them to the city. This 

renewal period changed according to the characteristics of the ei ties and nevertheless, in the 

last decades their city marketing issues. Old port areas were discussed as teading places that 

compose the new face of the city or strengthening the existing character. In this context, from 

the frameworkof 'business city' character of Rotterdam, Kop van Zuid is a successful work. 

Port areas are special places for urban renovations because of their big dimensions. London 

Doeklands project is one of the biggest renovation projects with its 2000-hectare area. 

Ho wever, because of the urban plans achieved by the municipal governments, this project 

couldn't give the expected results. The planning was transferred from Department ofUrban 

Planning to coalitions forged around with limited projects by private sector and numerous 

bodies in the pubtic sector. 
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Figure 5.41 London Doeklands area [37] 

On the other hand, Spain, Netherlands and France solve this problem more logically by 

evaluating the city as a whole. They evaluate old port areas are the places with a big potential 

where main urban functions set such as leisure, work and living. They used these spaces as a 

leading fact in order to create an image that can be diffused through the global media to 

announce to world. From the framework of 'branding', it is a good way of attraction. 

Today, Kop Van Zuid, is an important waterfront projectwithits high profile location and 

urban forces. Also, it creates a new environment with a high visibility that reflects the 

contemporary idea ofthe city. 

5.2.3 Infrastructure 

In the beginning of the urban planning, importance of the transportation was realized. A good 

running transportation network was consequential because of the integration of this area to 

city centre. Also, because of its harhor status, connee ti ons of the other transportation options 

to this area were really important. The area had to be easily attainable especially for the 
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business community. According to this reasons, a new bridge, new bus stops, a tramplus line, 

and underground metro stations were mandatory for this area. Rotterdam municipality 

financed for new constructions for the main infrastructure of the city and several new projects 

were developed for the conneetion of this area to city such as Erasmus Bridge, the 

V arkenoordse Viaduct, the new metro station Wilhelminaplein and the TramPlus 

infrastructure. 

In September 1996, with the compeletion of the Erasmus Bridge, a new line activated from 

Rotterdam north to south as wellas the city centre. By this way, Zestienhoven Airport, 

Coolsingel, the Waterstad tourist area, Kop van Zuid and Zuidplein were connected. Also, 

TramPlus line was connected on Erasmus Bridge to Kop van Zuid and it elicit to access to this 

area not only by private transport but also with public transport. The area became accessible 

from central station in ten minutes. Laan op Zuid connected the Kop Van Zuid to ring road of 

Rotterdam. 

Figure 5.42 Erasmus Bridge and its connections 

84 



In 1997, the new metro station Wilhelminaplein which is located between Rijnhaven and 

Leuvehaven went into service. The ma in entrance of the metro station is from the Galleria 

which is a plaza in the middle of the buildings in Wilhelminahof. Metro station has a different 

interior design with eye-catching materials like enamelled facade panels which do not need 

much maintenance. 

Figure 5.43 Wilhelminaplein metro station 

5.2.4 Erasmos Bridge 

Erasmus Bridge, which was designed by UN Studio in a cable-style, is one ofthe most 

striking icons for Rotterdam. lt connects the narthem and the southem si des of the city and it 

serves to cars, pedestrians and bicycles. lts name is coming from the Renaissance Dutch 

theologian Erasmus, who was bom and lived in Rotterdam. 

Figure 5.44 Erasmus Bridge 
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Erasmus Bridge was designed by architect Ben van Berkel and the construction completed in 

1996. lts length is 808 meter and it has a 139 meter asymmetrical pylon, which gives the 

bridge its nickname 'swan'. At the peak ofErasmus Bridge two concentrated back-stays have 

been working. The reactions are taken from the branches ofthe kinked pylon. Five concrete 

piers carry the steel deck, which is divided into two footpaths, two cycle paths, a tram track 

and two carriageways for motor vehicles. 

Because of its glorious appearance it became a logo for the city. All details ofthe bridge have 

been treated integrally, from the five differently shaped concrete piers, to the railings, the 

landings, the joints of concrete and concrete, steel and steel, concrete and steel. A special 

lighting plan was designed in order to add an umam role to the bridge. 

Figure 5.45 Sketches ofErasmus Bridge [38] 
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Figure 5.46 Sketches of Erasmus Bridge [39] 

This was the great lesson we learned working on the Erasmus Bridge. Here, we worked right 

alongside the engineers; we could nol have done that project on our own. And with the 

computer, we we re able to eliminale the traditional fragmenta/ion of architectural practice 

(Gannon, 2004). 

In 1996, one month after its opening by Queen Beatrix, the bridge started to swing because of 

the wind and rain. It caused a big scandal in the public eye. In order to entrench the bridge, 

shock absorbers were modified and the technica! problems were solved. 

Today Erasmus Bridge is an important fact ofthe city that cabbeseen in several books, maps 

and guides. It has dramatically changed the image of Rotterdam and it connects the two 

different parts which has different roles for the city, each other. It's a good example ofthe 

symbolic architecture and landmark ofthe city. 

Indeed, Erasmus Bridge not only creates a conneetion between the north and the south axis 

but also connects the Kop Van Zuid area with the important destinations. Because of its 

striking design like a 'Swan', it became anicon for Rotterdam. Also, a new metro station was 

built in the centre ofthe office buildings. These developments made Kop Van Zuid conneet to 

the city centre. On the other hand, there are water taxis really popular and anyhow symbolic, 

which cross the river. 
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5.2.5 Districts of Kop van Zuid 

5.2.5.1 Entrepot Area 

Entrepot is the eastern part of Kop van Zuid area in which mainly contains residential 

facilities. Formerly this area was the centre aftrade and industry. Entrepot areahastaken its 

name from the huge, massive Entrepot building from 1874, 'De Vijf Werelddelen' (The Five 

Continents), located on Entrepothaven. The City Marina Rotterdam is one of the important 

attractions in Entrepot that makes this area a living space. 

Figure 5.4 7 Location of Entrepot Area Figure 5.48 Entrepot Building 

There are several kinds of dwelling units in the Entrepot area for different uses. 

Also,the Entrepot building has been restored and converted into apartments on the upper 

floors, while ground floor organized as a marketplace with restaurants and cafes. 

There are three enclosed areas in the Entrepot area. Rosestraat is the first which can be 

described as a plaza. It is located on the roof of a parking area which serves as an open place 

for people tomeet and play. Second area is the Binnenhaven can bedescribed as a garden. It 

is a triangular place which surrounded with buildings. Third one is the area located on 

Stieltjestraat which can be seen as a patio. 

88 



5.2.5.2 Landtong Area 

As it can be understood form its name, Landtong is an area that is surrounded with water by 

three si des. It is a residential development area composed of building blocks between 

Binnenhaven and Spoorweghaven. There are about 600 dwellings as 1luxury apartments and 

family houses. Plein Loods 24 is the central meeting area of Landtong. It was originally a 

storage area for tobacco that the Oerman occupying forces used this area for the deportation 

of Jews in Rotterdam since 1942. 

Figure 5.49 Location ofthe Landtong Area Figure 5.50 Housingin Landtong Area 

5.2.5.3 Stadstuinen Area 

Stadstuinen (urban gardens) is the planted area of Kop van Zuid. There is going to be 950 

houses in this area consisting of apartments,upper-storey and ground-floor flats, and family 

houses.W.G Witteveenplein is located in the centre ofthis district. In order to make a contrast 

with the lineer Laan op Zuid the area planned slightly rounded. 

Figure 5.51 Location of Stadstuinen Figure 5.52 Housingin Stadstuinen Area [40] 
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5.2.5.4 Zuidkade Area 

The Zuidkade is the place where Erasmus Bridge lands on the south bank of the Maas. It is 

also a conjunction place of public transportation. A bout 10 000m2 office and nearly 250 

apartments will be built on Laan op Zuid with a view of Spoorweghaven. On the ground 

floors there are some commercial functions located in order to turn the Laan op Zuid to a 

living boulevard. 

Figure 5.53 Location of Zuidkade Figure 5.54 WilhelminahofBuilding 

The Wilhelminahof office building is situated in this areaandit includes 70,000 m2 for the 

tax collections offices, the customs offices and the courts of justice. The Galleria is an 

important square with several retail facilities that supply the needs of the users in 

Wilhelminahof. 

Figure 5.55 Wilhelminatoren Figure 5.56 Wilhelminahof 
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The Rijnhavengebauw(l999), which houses National Public Prosecutions Department 

(LBOM) is an other building in Zuidkade. A car park and detention units are located under the 

building. 

At the foot of Erasmus Bridge Wilhelminatoren ( 1997) is located which is the first office 

building for the open market on the Kop van Zuid. Total gross floor area of this 1 OOm height 

building 18 000 m2.Between the metro stations Rijnhaven and Wilhelminaplein Ichthus 

Hogeschool is located. 

5.2.5.5 Parkstad Area 

Parkstad is the area between Vuurplat and southern point ofthe project. The area is hordered 

by Emplacementsweg on the west side and a housing built in 1980s on the east side. The are 

composed of a narrow strip of buildings and a park, which the development of the area is 

oriented towards to it. Spoorweghavenpark ( Railraad Harbar Park) is the most important 

open space of this area. 

Figure 5.57 Location of Parkstad Figure 5.58 Parkstad Area [41] 
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5.2.5.6 Wilhelminapier Area 

The Wilhelminapier is part of the Kop van Zuid project, close to the Erasmus Bridge, which 

elicit a residential/commerciallocation for the future . The aim of this project is to create a 

working and living area with several urban and recreational activities. 

Figure 5.59 Location of Wilhelminapier Figure 5.60 Wilhelminapier 

The most considerable structures and visaully dominant buildings such as residental and 

office buildings designed by important architects were suited in Wilhelminapier. In this case, 

Wilhelminapier acts like a pilot region. In other words, Wilhelminaplein was designed as 

heart ofthe Kop van Zuid project.Transportation was desinged as a one-way system and the 

parking areas were located under the buildings. The streets are six meter width withno 

parking spaces 

Figure 5.61 Old Warehouses Figure 5.62 Cruise Terminal 
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Wilheminapier has designed as a connective area between Koninginnenhoofd and 

Wilhelminaplein. The area was designed like a cruise shipwith its interior and exterior. 

According to this, Koninginnenhoofd is a place for pubtic events and Wilhelminapier serves 

as a roundaboat. Two si des of the warehouses line, there are streets which elicit circulation of 

transportation for pedestrians,cars and cyclists . 

According to the urban design concept ofWilhelminapier, the area consist ofthree long 

zones: two high rise zones and old warehouses zones in their middle. The northem zone 

composed of office buildings such as Toren op Zuid and World Port Center, while the 

southem zone composed of residental! buildings.There are some cross streets with squares 

which elicit the integrallight between high buildings. 

LUXOR THEATRE 

HIGH-RISE ZONE !RESIDENTIAL BUILDINGS) 

HOTEL NEW VORK 

Figure 5.63 Wilhelminapier zones 

The Wilhelminapier area is designed functionally in order to elicit a functional space for 

several uses. The northem side is designed to provide lively and comfortable place while the 

southem side acts as a place confidence withits sheltered-like characer. Intheborders ofthe 

Wilhelminapier there are some cafes, restaurants and open spaces for public use. Also there 

are several quays on the exterior side ofthe Wilhelminapier for the ships. 
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HDTEL NKW YORK 

.AN FRANCIBCC FIHILEDELHIA 

• OJI'FICI!. BUILDINII.B D I'I!II:B.IDII:NTIAL BUILDINIIB • O'T11EJII BUILDIN • 

Figure 5.64 Building Functions of Wilhelminapier 

Figure 5.65 Wilhelminapier 

From the view of the economical character of the city, Wilhelmianpier is an important 

development withall office and residental buildings. It has a good location middle ofthe river 

and close to the city centre which facilitate economical activities of the port. 
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5.2.5.6.1 Toren op Zuid 

Architect: Renzo Piano Building 

Workshop Architects 

Office Tenants: KPN Telecom 

Storey: 23 

Height: Spire: 96.5 

Opening: 2000 

Floor Area: 22.100 m2 

Office space: 21.900m2 

Commercial space: 200m2 

Figure 5.66 Location ofthe building Figure 5.67 Toren op Zuid 

KPN Office Tower is designed by Renzo Piano Building Workshop Architects, for KPN 

Telecom corporation as headquarters office building. It is situated in Kop van Zuid area, 

Wilhelminapier and next to Erasmus Bridge. Building is made up of three vertical mass with 

different materials, which make the building looks dynamic. The central core is made up of 

reinforeed concrete. 

Figure 5.68 Location in Wilhelminapier 
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One ofthe distinctive elements ofthe building is its 5.9 degree inclined facade which serves 

as a monochromatic billboard for graphic projections. With this inclination, the building is 

corresponded to suspension cables of Brasmus Bridge. Designer of the inclined light wall is 

Henri Ritzen from Studio Dumbar. The light wall is 3600 square meters and the animations 

on the facade can be seen from 2 km distance because of its 896, 24-volt lights on it in day 

and night. The curtain wall composed of 22* 41 grids and the animations are projected with 

green lights. Animations are designed by the students of Art Academy in Rotterdam. Also, 

sometimes it gives some information about KPN Telecom or socialevents in Rotterdam. In 

front ofthe building, there is an observation platform which is Sm height from the river for 

people to watch the animations. 

Figure 5.69 Toren op Zuid from Brasmus Bridge 

The other striking point is its cigar-shaped steel prop which broach the inclined façade from 

the centre. The 45 meter, inclined steel prop serves as a lateral supporter to the building. On 

the other hand, it spans to the street and it serves as an urban element at the same time. 

'The Architecture is no longer the play of masses in light. ft now embraces the play of digital 

information inspace (Schieck,2007).} 
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Figure 5.70 Steel Prop Figure 5. 71 Conneetion of steel prop 

Buildings are not the only places that supply area for its functions, but also urban elements 

that add interpretation to the place it existed. According to this, Toren op Zuid is not only an 

office building of Rotterdam. If it is taken into consideration the importance of architecture

society relation, Toren Op Zuid can be appraised as a real successful building. Although its 

elegant design, because of its billboard facade it became a landmark for Rotterdam. The 

projection screen of the building play an important role in the built environment. If it is 

thought that, architecture shapes the interaction between the city and society, it can't be 

omitted the role of Toren op Zuid for Rotterdam. 

Figure 5.72 Images on the façade Figure 5.73 Images on the façade 
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5.2.5.6.2 Montevideo 

Architect: Mecanoo Architecten/ 

Francine Houben 

Office Tenants: KPN Telecom 

Storey: 43 

Height: l.building: 152.32m 

2.building: 43.48m 

Opening: 2005 

Floor Area: 

Office space: 6053 m2 

Commercial space: 2741 m2 

Figure 5.74 Location ofthe building Figure 5.75 Montevideo 

lt stands out at the south si de of the Wilhelminapier, with its different materials, colors and its 

eye-catching 'M' logo. In the north side ofthe Wilhelminapier, there can beseen glorious 

buildings such as Foster's World Port Center and Renzo Piano's Kpn Tower. Although its 

elegant design, it can be differentiated between the others with its different concept. 

Figure 5.76 Location in the Wilhelminapier 
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In 1999, Montevideo was one of the tall buildings that we re contemplated by IN G Rea] Estate 

and the Rotterdam Urban Agency, in the urban development plan for the old harhor area. The 

area was designed by Poster and Partners and aim ofthat project was to assembie the 

commercial and residential zones with the recreational and urban functions. 

The building that was designed according to the traditional Dutch dwemng, has different 

formats and sizes of apartments for different life-styles and families. The complex is made up 

of two vertical and a horizontal building which connects the other two. In the tall building, 

there are 5 levels of 'Ioft', 14 levels of 'sky' and 20 levels of 'city' apartments with ditierent 

floor heights. In the short building there are 10 levels of 'water' apartments which creates a 

mansion-esque mix. The horizontal 5 storey building that connects these two buildings 

includes offices and public facilities such as swimming or fitness. 

Figure 5.77 Different volumes and the façade system 

According to the urban development plans, the harhor area was shifted to seawards to use the 

old harhor area for new functions. Wilhelminapier is situated now in that old harhor area, 

between the River Maas and Rhine Harbor. The Hoiland-America maritime transportation 

was elicited from Wilhelminapier in the history and today's Hotel New York was the office 
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building of the Hoiland-America line. Th ere were several warehouses in that area with 

authentic narnes such as New Y ork, New Orleans, Chicago, San Francisco, Balt i more and 

Havana. The name ofthe new building ofMecanoo, 'Montevideo', which means the capital 

city of Uruguay', was decided according to this history. 

In an area like Wilhelminapier, which there is high-rise development, to design a new 

skyscraper next to an old bistorical building is considerably hard. lt is important to design 

both contemporarily and original, on the other hand respectfut to the history. According to 

this, Montevideo is an important design. The long and thin part of the building is making a 

good combination with Hotel New York without curtaining, because of its elegant and 

graceful design. 

Figure 5. 78 Montevideo entrance façade 

'For Mecanoo it was important that the contrast between the north and south sides should not 

be expressed in the way the buildings looked, and for this reason Mecanoo did not want to 

create a 'housing project' image - buildings characterised in the ma in by repetitive balconies. 

Mecanoo proposed a series of tal! buildings that tagether would produce a ver ti cal city, 

sarnething like a stack of mansions with spacious, neutral jloor plans for either living or 

working and with inviting, open ground-floor Junelions at street level. '[1] 
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5.2.5.6.3 World Port Center 

Architect: Foster +Partners 

Office Tenants: Gemeentelijke 

Havenbedrijf Rotterdam, 

calamiteitencentrum 

Storey: 33 

Height: 138m 

Opening: 2001 

Floor Area: 42 000 m2 

Office space: -

Figure 5.79 Location ofthe building Figure 5.80 World Port Center 

World Port Center is an office building, which was designed by Norman Foster, locates on the 

south bank of the River Maas. The building situated on the northem si de of Wilhelmina Pier, 

an area that has se en a lot of growth and development in recent years as a part of Kop van 

Zuid urban project. lt is the home of Port of Rotterdam Authority (Havenbedrijf Rotterdam 

N.V.). 

Figure 5.81 Location in the Wilhelminapier 
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For the structure, steel beams, slim columns and steel-concrete floors were used. On the top of 

the building, a 'crows nest' fitted out with a completely glazed terrace, with a view of sea and 

river. The building consists of two vertical interconnected blocks that have different heights. 

Between these two blocks, there is a concrete nucleus with elevators and stairs. The curved 

blockis 120 meters and has 33 floors and the rectangular blockis 80 meters and 22 floors. On 

the west side ofthe building, there is a meeting room with a balcony. 

The volume of the building fits well to the general plan of Wilhelminapier that was also 

designed by Foster. The building has a good combination with the low buildings situated in 

the middle of the peninsula. lt is important to design both contemporarily and original, on the 

other hand respectfut to the other buildings. A lso, the curved facade of the building is making 

a good combination with Hotel New York without curtaining, because of its elegant and 

graceful design. 

Figure 5.82 View from the Maas 

This building plays an important part in revitalizing a former industrial area and at the same 

time provides a quality to the urban landscape ofthe city. Today, in Rotterdam ,architecture 

became an important fact that reflects the image and identity ofthe city. According to this 

World Port Center is a considerable building with an important location in the skyline of 

Rotterdam. 
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5.2.5.6.4 Las Palmas 

Architect: Van den Broek and Bakerna 

Architects/ Benthem Crouwel Architects 

Office Tenants: Ontwikkelings Bedrijf 

Storey: 33 

Height: 138m 

Opening: 2007 

Floor Area: 20.000 m2 

Office space: -

Figure 5.83 Location ofthe building Figure 5.84 Las Palmas 

Las Palmas is a multipurpose center which houses several cultural institutions and companies 

that operate in the creative sector. It serves as a cultural place in Wilhelminapier on the 

middle axis. 

Figure 5.85 Location in the Wilhelminapier 
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The building was designed by the Rotterdam architectmal firm of Van den Broek and Bakerna 

and completed in 1953. Architects employed concrete frame made up prefabricated elements 

such as concrete fascia slabs and window frames. Octagonal concrete columns were used 

inside ofthe building. Formerly the buildingservedas a workshop which was producing 

components ofthe ships and warehouse ofthe Halland-America Line. After Halland-America 

Line headquarters moved to Seattle, the building put up for sale. It was bought by the City of 

Rotterdam and used as a warehouse for years. In 2001, part of the building started to u se as an 

exhibition space. One year later, it was started to use as a club venue for parties. 

In 2005, the building was tumed to its today's function by Amsterdam's Benthem Crouwel 

Architects. The architects were tried to conserve the old building in sa far as withits robust 

co nstruc ti on. 

Figure 5.86 Façade of Las Palmas 

The existing building was constructed entirely of concrete and glass. lt has a regular tàçade 

with large windows. The steel stairs which were installed to the façade makes the building 

more recognisable with their big 'Las Palmas' writings on them. The building was designed 

bath industrial and functional. The owner of the building OVG developed its penthouse office 

on the roof ofthe building. 
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5.3 Future Projects in Rotterdam 

5.3.1 De Rotterdam 

Architect: Rem Koolhaas, 

OMA Architects 

Office Tenants: OntwikkelingsBedrijf 

Rotterdam 

Storey: 44 

Height: 147m 

Opening: 2011 

Floor Area: 140 000m2 

Office space: 40 000m2 

Figure 5.87 De Rotterdam [42] 

De Rotterdam will be a multifunctional building includes 260 luxury apartments, 40,000 m2 

of office space, a hotel (260 rooms), 5,000 m2 for leisure and shopping, and a parking garage 

for 750 cars. lt will be situated next to Cruise Terminal, near to Hotel New York and Luxor 

Theatre in Wilhelminapier. Withits total floor space of 140,000 m2
, it will be the largest 

building ever developed in the Netherlands in one phase. The aim ofthe project is to develop 

a 'vertical city' with several functions in Wilhelminapier area. lt will be a living and an active 

place withits several functions 24 hours a day. Also it will have a doek for the cruise ships. 

Figure 5.88 lnterior [43] Figure 5.89 Shopping areas [44] 
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The building takes its name from the maritime history of the area. Wilhelminapier was the 

departure point of the Hoiland-America Line which Europeans were emigrated to United 

States in decades past. De Rotterdam is the name of this campany's ship. 

According to design, different functions will be located in different blocks. The building will 

campose of several sliding rectangular blocks located on to each other. At first sight, the 

building looks huge and clumsy according to the other buildings in Wilhelminapier. It looks 

like a wall that braken into sections with, grid-like windows and facades running at right 

angles that are subdivided into further square and rectangular farms. 

In the future Wilhelminapier is going to be an important residential/commercial location of 

Rotterdam. According to this, De Rotterdam will be one of the landmarks of Rotterdam with 

its strong perception from different angles and appearance. 

5.3.2 Coolsingel Cu he 

Architect: Rem Koolhaas, 

OMA Architects 

Office Tenants: Multi Vastgoed 

Storey:-

Height: -

Opening: 2013 

Floor Area: 120 000m2 

Office space: 70 000m2 

Figure 5.90 Coolsingel Cube [45] 

Coolsingel is a mixed-use building designed by OMA, will be situated in the Coolsingel, the 

heart ofRotterdam's shopping district. Accoding to the design, the building will contain 

retail, office, residential, culture and leisure functions. Also, the building will use the 

historical ABN-Amro Building which was builtafter the 11. World War. "OMA considers it a 
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challenge to integrate these valuable buildings within the design. The bank will be given a 

prominent role in the new plan," said OMA partner, Floris Alkemade. [A] 

The base of the cube will consist of five floors of retail space. A lso, there is going to be a 

conneetion to the existing underground station. Pubtic programs as restaurants, exhibition and 

media spaces will be located in the middle and top floors of the cube. 

According to OMA, there are two main observations that directed the design ofthe building. 

First observation is the centrallocation of the area that connects the city's most important 

streets; Coolsingel, Lijnbaan, Binnenweg and Beurstraverse. The new building will be a focal 

point between these streets. The second observation is the Rotterdarn's current development 

especially made up of high-rise buildings. In this project, OMA wants to change the identity 

of the city centre withapure form of cube, instead of competing with the other high-rise 

buildings. 

Figure 5.91 Coolsingel Cube [46] 

From the frameworkof Rotterdarn's current and the developing built environment, Coolsingel 

Cube will be a different design that will contrast with the identity of the city. Although its 

simple design as a cube, Coolsingel Cube will be one of the most striking buildings in 

Rotterdam with its different style and proportions. 
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5.3.3 San Francisco/Boston/Philadelphia 

Architect: Cruz y Ortiz 

Office Tenants: Rabo Vastgoed, 

Johan Matser 

Storey: 21 

Height: 70 m 

Opening: 20 1 0 

Floor Area: Not available 

Office space: Not available 

5.3.4 New Orleans 

Architect: Alvaro Siza 

Office Tenants: Vesteda 

Storey: 45 

Height: 158, 6 m 

Opening: 20 1 0 

Floor Area: Not available 

Office space: Not available 

Figure 5.92 San Francisco!Boston/Philadelphia [47] 

Figure 5.93 New Orleans [48] 
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5.3.5 Havana 

Architect: Cruz y Ortiz 

Office Tenants: Vesteda 

Storey: 45 

Height: 150 m 

Opening: 2013 

Floor Area: Not available 

Office space: Not available 

5.3.6 Baltimore 

Architect: Foster+Partners 

Office Tenants: ING Real Estate 

Storey: 36 

Height: 170 m 

Opening: 2011 

Floor Area: Not available 

Office space: Not available 

Figure 5.94 Havana [49] 

Figure 5.95 Baltirnare [50] 
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CONCLUSION 

In the field of architecture and urbanism, today office buildings are the main components of 

Rotterdam that highlight its identity and metropolitan image. Office buildings rise as iconic 

structures in the skyline and add physical expression and aesthetic value to the environments 

they inhabit. Also, these buildings shape the built environment ofthe contemporary city and 

strengthen its branding phenomenon. 

In today' s global world, cities use their brands in order to enhance their images, generate 

economie growth and differentiate from their competitors with distinctive properties. Brand is 

a strategie tooi for marketing, as wellas economy and adds significant value to the city. Fora 

successful branding, cities are developing their marketing policies by using all their potantials 

such as culture, economy, architecture or history. At this point, identity and image ofthe city 

become more important. Even though these words seem synonymous at first, they have 

different meanings. Identity is the role that a city assumes with all its potentials. On the other 

hand image relates to how a city is perceived from the outsiders point of view. In other words, 

it possible to say that, identity shapes the image of the city. Ho wever at this point, the image 

that Rotterdam wants to represent itself in the international eye becomes important. Instead of 

being a 'typical dutch city', it has chosen to develop a distinctive and metropolitan image by 

considering the city's economical, social and cultural infrastructure. 

Today, Rotterdam is the 'business city' ofNetherlands. Although Shanghai bas taken over the 

denomination of 'World's largest seaport' in 2004, Rotterdam is still the largest port in 

Northwest Europe and the backbone of Dutch economy. Big companies want to have an 

office in Rotterdam to derive benefit from its name in the international platform. Because of 

these reasons Rotterdam has developed from a small town into a major harbour city and 

differentiates from the other cities as a brand. Moreover, rising economy and increasing 

number of visitors to the city sustain the importance of public space quality. A well-organized 

and defined urban space is the most important catalyst that composes the identity ofthe city. 

The physical environment and architectural character of the city has been developing 

according to identity of Rotterdam. As a result of this aspect, office buildings are the main 

components that form the Rotterdarn's skyline. Development ofthe prestige projects add a 

modemist approach to the architectural style ofthe city in the course of Rotterdarn's 

regeneration. 
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On the other hand, 11. Warld War is another important fact that changed the urban character 

and architecture ofthe city. Intensive bombardment ofthe German farces, completely 

destroyed the city centre and this aspect caused Rotterdam to get into a compulsory 

regeneration process. After the war, there was a great needof business and officespace in the 

city. There was an enormous void in the city and this was an important occasion for the new 

experimental architecture styles. Whereupon, a rapid reconstruction movement started in the 

city centre in order to supply the needed spaces and make the city to get back into its normal 

life. However, aftera short time new buildingstook up much surface area in the city centre 

and in oder to leave space for an open city, rising in the third dimension idea occured. High

rise buildings evolved in this manner spontaneously and have become the image ofthe 'New 

Rotterdam'. On the other hand, it would be wrong to say that this war is the starting point of 

modem architecture. As a matter of fact, Van Nelle Factory is an important modem building 

which was constructed in the early 20th century. 

Office buildings are the main facts that develop the urban identity and trigger the image and 

branding Rotterdam. From WeenatoKop van Zuid, today Rotterdam is composed offive 

official zones. Kop Van Zuid is a large, long-term project that is made up ofhigh-rise office 

and residental buildings, reflects the image ofthe city. Formerly, it was an abandoned area out 

ofthe city. With Kop van Zuid development, this area was connected to city and enlarged the 

city centre to the other side of the Maas. The Eramus Bridge is the symbol of this conneetion 

and an important step for the metropolitan image that Rotterdam wants to reflect. 

Also,world's famous architects such as Poster, Mecanoo and Renzo Piano developed several 

projects for this area. Kop van Zuid is the most attractive part with its several office buildings, 

which are the dominant landmarks and striking architectural entities that give the city its 

prestigious image. 

Today office buildings are effective and memarabie structures of Rotterdam that raise the 

quality of urban space and mark the branding of the city. They are the symbol of the 

economie behaviour which gives a unique identity to the city among the other cities. In the 

future, Rotterdam will have one of the most striking skylines of the world and office buildings 

will represent the architectmal character and physical environment of Rotterdam as indicators 

ofthis new developing metropolis ofEurope.Branding of Rotterdam has a context of 

comprehensive architectural base and spatial organization of open spaces. Further studies will 
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also try to combine architecture and city planning approaches as well as other professions in 

order to design the 'branded city' of the twenty first century. 
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