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Preface

Th is report is the result of my graduation studio, resulting 
in a design for a park hotel in Landgraaf for the graduation 
studio "IBA Parkstad 2020," for completion of the Master 
in Architecture, Building and Planning at the Technical 
University of Eindhoven.

Th e process began with an M3 project, in which the grad-
uation studio took part in the IBA Parkstad 2020. In the 
joint book "Bicycle Highway Plus” by the graduation stu-
dio, spatial concepts can be extensively examined. Th is re-
port focuses on these concepts and ideas.

In the second part of the graduation period, I continued to 
individually design a building that had a connection to the 
IBA Parkstad objectives. During this process, I encoun-
tered obstacles. Th anks to the extra motivation I received 
from my professors, I was able to overcome these periods. 
I would therefore like to thank my professors, Mr. Jos Bos-
man, Husnu Yegenoglu and Mrs. Sukanya Krishnamurthy, 
for their support. 
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Summary 

Th e Parkstad Limburg region is suff ering from shrinkage. 
Th is is eff ecting the local economy, the quality of life of 
the residents and contributing to the closure of regional 
towns. Shrinkage is, however, not the problem, but is rath-
er the result of the problem. Th e problem itself is the de-
cline of the population in the region. Th is has been caused 
by factors such as low birth rates, economic migration and 
young generations moving away from the region. Th is 
migration has created many vacancies in various sectors, 
such as businesses, facilities, education and housing. In 
the years to come, the expectation is that the population 
will continue to decline. For many, migrating to the region 
has developed a negative image.

Parkstad was a growing economy in the 1960s and 1970s, 
due to the presence of the mining industry. Aft er the clo-
sure of the mines, the economy slowed. Th is trend encour-
aged the present deterioration of the economy, leading to 
many vacant houses, shops and recreation facilities, which 
has in turn decreased the quality of life. To restore a high 
quality of life and reduce the vacancy rate, more people 
must become involved in Parkstad.

In this study, the focus lies on approaching people from 
outside the Parkstad region. In the city center, shops are 
vacant due to lack of visitors, and facilities cannot be 
maintained due to a low usage. Parkstad requires larger 
public utilization in the near future. To achieve this, the 
focus must be on what Parkstad has to off er. Th erefore, 
this study addressed the following question: "How can we 
attract people to Parkstad?"

Limburg is a tourism region of the Netherlands. Parkstad 
must be able to distinguish itself as a specifi c region. It 
already has its own identity as the City of Entertainment 
located within a characteristic Limburg landscape. From 
this foundation, these qualities can be used to create alter-
native choices of accommodation within the urban areas. 
Th e second main question is therefore: "How can we use 
the qualities of Parkstad to off er an alternative landscape 
accommodation?" To answer these questions, the earlier 
presented surveys, case studies and literature publications 
were analyzed.

Th e conclusion of this study details the development of a 
quality experience, whereby accommodation, sights and 
attractions are linked with catering establishments. Th is 
led to the creation of a child-friendly bungalow park with 
a modern architectural design, where guests can enjoy an 
open natural environment within an urban area.
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Pic 1: Parkstad Limburg region

Introduction

Parkstad Limburg is a south-eastern region that includes 
eight municipalities: Brunssum, Heerlen, Kerkrade, Land-
graaf, Nuth, Onderbanken, Simpelveld and Voerendaal. 
Heerlen is the central municipality of Parkstad. Th e Park-
stad region experienced economic growth during the pe-
riod in which the mining industry was active. Following 
the closure of the mines in the 1960s and 1970s, the re-
gion underwent a metamorphosis. In spite of its favorable 
international location between the economic centers of 
the Randstad, the Ruhr and Brussels/Antwerp, the region 
could not use this location advantage to continue its eco-
nomic growth.

Th e Parkstad region is currently shrinking. Th is shrinkage 
is related to several factors, one of these being economic. 
An examination of the mining history of Parkstad reveals 
only some monumental mine shaft s and, for example, the 
huge mine slag heaps in Landgraaf.

Many companies are located in Parkstad due to its favora-
ble international situation. However, in recent years the 
number of these companies has declined. Th e economic 
decline of Parkstad is becoming more apparent, as seen 
through the increase in vacant spaces in the city centers. 
Th e vacancy rate is one of the problems that must be ad-
dressed.

In contrast to the decline in employment in various sec-
tors, such as production and business, there is a sector, 
namely that of tourism, that can ensure that Parkstad re-
ceives an economic boost. Th e inner cities have a problem 
with empty shops, and social services cannot be main-
tained because there are too few visitors. Th e tourism 
sector can provide a solution within a short time to all of 
these problems.
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Phenomenon shrinkage
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shrinkinggrowing

Pic 2: Population growth by region

Pic 3: Vacancy Parkstad center

Pic 4: Vacancy Parkstad center

Shrinking cities

Shrinkage involves population decline, and an alteration 
in the population structure. Th is has mainly involved 
young people and young families, which move away from 
a shrinking city or region. Vacant properties and unsold 
homes arise in shrinking areas. Amenities such as shops, 
sports clubs, recreational areas and schools disappear be-
cause they cannot be maintained. In turn, with the dis-
appearance of facilities, the quality of life and livability 
decreases.

Th e reason for shrinkage may be a decline in birth rates, 
high death rates or the departure of people from the re-
gion. Demographic developments may have various im-
pacts on population migration. Th e reasons for this may 
involve the absence of or minimal social services or em-
ployment, or the presence of emerging regions. 

Shrinkage occurs at both local and regional levels. At a na-
tional level, no shrinkage is observable, and is also not ex-
pected in the future. Th e life expectancy is higher, the ru-
ral birth rate is higher than the death rate, and migration 
is occurring from abroad. According to statistics from the 
Centraal Planbureau (CPB; Netherlands Bureau for Eco-
nomic Policy Analysis), a decline in population is expected 
only aft er 20 to 30 years. Not only must the Netherlands, 
but all European countries, deal with this phenomenon.

Th e communication paradox

Th e visibility of shrinkage in Parkstad is not only evident 
in the decline of the population, but also in the number of 
households. Th is type of shrinkage has major consequenc-
es for the facilities. A number of facilities in the Parkstad 
cities within the valleys, and in housing and shopping are-
as, stand empty. Due to these vacancies, and in particular 
those within the city centers, the economic prospects of 
Parkstad cities have been negatively aff ected.

Parkstad was therefore not able to focus on the decline of 
the population or type of population groups such as youth, 
the elderly, families or singles. Th e social facilities of Park-
stad are available to enable each group to meet their social 
needs. Competitive regions have, at the same time, drawn 
many young people. Many people have also left  Parkstad 
for economic reasons.

Th e Parkstad municipalities have brought into focus the 
importance and urgency of shrinkage, under the name of 
“communication paradox.” When a region is connected 
with shrinking, it loses its attractiveness and this thereby 
creates a downwards spiral, which can be emphasized in 
population and economic decline.
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IBA is the tool to weak cities and regions in order to create 
strong and vital areas. It is a structural program that creates wide 
interest and raises expectations, builds tension up to the out-
come and focus of the project for a long time on a fi eld. "Peter 
Bertholet, director-secretary City Region of Parkstad Limburg 
(source: Limburgs Dagblad, 2010).

Pic 5: Studio Parkstad graduation projects

Th e IBA

Th e International Bau Ausstellung (IBA, Internation-
al Construction Exhibition), originated in Germany as 
an exhibition for modern buildings. Over time, the IBA 
became a proven success. Its creative approach supports 
economic progress and the growth of weak regions. In-
novation is at the core of the IBA. Diff erent projects are 
developed under various themes, such as social, cultural 
and economic. Th is causes the transformation of cities and 
regions that satisfi es the expectations of the population.

Th e City Region of Parkstad Limburg is currently work-
ing on a major transformation. Th e present shrinkage has 
literally provided room for new initiatives. Due to the in-
crease in internationalization, a focus beyond the borders 
of the area has also been maintained. Th ese developments 
off er opportunities for the economy. Parkstad desires to 
take advantage of these opportunities and to concretely 
show the changes achieved in successful projects. IBA is 
therefore used as an accelerator and stage of transforma-
tion. 

Studio Parkstad

Studio Parkstad is a graduation studio that has partici-
pated in the open call for IBA Parkstad 2020, submitting 
a proposal entitled “Bicycle Highway Plus.” Th e bicycle 
highway is a plan that fi nds its origins in Aachen, Germa-
ny. Th e state of North Rhine-Westphalia issued a contest 
for a new bicycle highway to connect inputs in Heerlen, 
Herzogenrath and Kerkrade. Th e bicycle highway con-
nection of Heerlen, Aachen, is where this IBA project is 
focused. To increase the attractiveness of the route, a num-
ber of temporary and permanent urban initiatives were in-
troduced. Th ese initiatives reinforce the idea and the use 
of the bicycle highway.

Several projects were developed by six students from the 
border areas between Netherlands and Germany. One of 
the projects was developed by the author. Th is project is 
located near the Parkstad stadium, at the intersection of 
the Euregioweg and Heerlerbaan. Th is area is scheduled 
for future redevelopment; in the meantime, people can 
arrange to stay overnight. Th e Hermit House section pro-
vides an entrance to the “forgotten” natural spaces behind 
Heerlerbaan.
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Pic 7: Entrance from Heerlerbaan

Pic 8: Hermit House in situationPic 6: Location Hermit Houses

Th e small local economy of Parkstad is struggling. An 
increasing number of shops in the city center are lying 
vacant. Th e local population is not suffi  cient to maintain 
the city centers. To encourage a population increase, tour-
ism can provide stimulation and a solution through the 
involvement of people from outside the region. Subse-
quently, this could lead to an infl ux of people, translating 
into an increase in customers and growth. Th erefore, it is 
necessary that people from outside the region will come to 
visit Parkstad.

Th e tourism sector has great potential. South Limburg is 
an attractive location for domestic tourism. It is strategi-
cally located in an international region between Germany 
and Belgium. Th is strategic location can be used to realize 
the studio Parkstad vision, along with the Hermit Houses, 
in an extensive plan.

Th e plan to place temporary Hermit Houses (designed by 
the TU/e through the study of Mark of the Net and Dan-
iel Venneman) in vacant public spaces can be permanent-
ly accomplished by using the same concept as that used 
in tourist recreation areas. In order to achieve this plan, 
a strategic location will be carefully selected from places 
where facilities are already present. For example, local 
recreation areas will be used to involve people outside the 
Parkstad region.
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Touristic demography
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Maastricht 

Heuvelland 

Parkstad

- cultural history
- city break
- shopping
- young people

- landscape
- green attractions
- Limburg landscape
- rest

- modern urban character
- entertainment

Region Karakter

South Limburg tourism

Th e province of Limburg, during recent years, has not 
been viewed as an attractive place to live. However, as it 
is a special area in the Netherlands with its own landscape 
character, it is an attractive region for tourism. Accord-
ing to the “Tourism Trend Report Limburg 2013 – 2014” 
(TTRL, 2014), Limburg is the second-most popular vaca-
tion location for the Dutch, in terms of overnight stays, 
aft er Gelderland. According to the report, holidays in 
Limburg have decreased slightly, by a rate of 7% per year; 
however, the number of overnight stays has slightly in-
creased. Limburg has remained in fi rst place concerning 
city breaks and bungalow holidays, with the Dutch staying 
for almost half (49%) of their holidays in a bungalow in 
Limburg. Th is is signifi cantly more than the Dutch aver-
age (36%). In regards to city breaks and bungalow holi-
days, a distinction should be made between the regions in 
South Limburg. Th e types of holiday vary from one region 
to another. Hotel holidays are more oft en chosen in South 
Limburg. In northern and central Limburg, bungalow 
holidays are popular. During 2013 – 2014, the number of 
guests who stayed in hotels was 52%, and in bungalows 
40%. For foreign guests, bungalow holidays are the most 
popular, with 60% of all foreign guests spending their hol-
idays in a bungalow. Th is is because the average stay in a 
bungalow is longer (4.3 nights) than in a hotel (1.7 nights).

Th ree separate regions of South Limburg can be distin-
guished. Th ese are Maastricht and surroundings, hill 
country and Parkstad Limburg. Th ese three regions 
have their own urban, architectural and landscape 
characters. In the tourist profi le, it can be seen that 
these characters have a marked eff ect on the choice of 
location. In this way, Maastricht and its surroundings 
attract young people especially, and those who want 
to have a short city break. Th is area is attractive for 
young people because many young audience is pres-
ent of his student city profi le. Th e Limburg hill coun-
try is popular with the elderly demographic because 
of its cultural, architectural and historical sights. it is 
also a region with its own landscape character. Many 
parks exist where a large number of elderly people 
come to rest and relax. Although Parkstad is a new 
town that has lost its historic architecture, the city is 
known for its many attractions and events.

(source: Toeristische Trendrapportage Limburg 2013-2014)
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Parkstad tourism

Parkstad has created a tourism vision for the following 10 
years, which has indicated that there is a large need for 
investment in this residential destination. Th e intention 
is that the spending per person will increase. An analysis 
by ZKA consultants has shown that Parkstad must stand 
out in regards to short vacations (short breaks) in the re-
gion in order to distinguish itself from the other regions of 
southern Limburg. Parkstad is currently distinguished as 
the City of Entertainment, and should place an emphasis 
here. Th e name “City of Entertainment” arose due to the 
large number of events held at Parkstad, such as Pinkpop, 
and as it has great attractions, such as SnowWorld. Park-
stad has been advised to accommodate existing and newly 
developed choices of high-quality entertainment, accom-
modation and catering establishments in a clear structure 
within easily identifi able and accessible clusters. Th e var-
ious clusters must clearly diff er from each other, which in 
itself guarantees that visitors will enjoy a high quality time. 
In combination with the South Limburg nature of Park-
stad, its culture, cultural history, nature and entertainment 
makes Parkstad attractive within the tourism sector.

(source: ZKA Consultants & Planners Breda 2008)

Pic 9: touristic clusters
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Strategy
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1: Bare feet park
2: Castle Hoensbroek
3: Heienhoven
4: Furniture mall
5: Mine museum
6: Heerlen center
7: Mondo Verde
8: SnowWorld
9: Sportpark Kerkrade 
10: Gaia Zoo
11: Continium discovery 
center
12: Th ermenmuseum

Main attractions

Parkstad has heavily invested in recent years in major at-
tractions and entertainment under various themes, such 
as music, shopping, family, sports and culture. Some 
examples of this are SnowWorld, GaiaZOO, Continium 
Discovery Center and the residential boulevard.

Only a few years ago, SnowWorld Parkstad was the larg-
est indoor ski slope in the Netherlands, and GaiaZOO the 
only zoo that was built in the 21st century. Large music 
events take place annually, such as Pinkpop Megaland. 
Th e cultural history of Parkstad is known for its mining 
museum, but Limburg also has a rich Roman past. Th e 
Th ermenmuseum (Roman bathhouse museum) is an im-
portant cultural attraction.

Attractions under the themes of culture and shopping are 
situated in central Parkstad. Th e large solid family and 
sports attractions are scattered throughout the urban 
area, bordered by green recreational space.

Parkstad has invested in the recent years in a number of at-
tractions to attract people from outside the region. Th ese are 
mostly major projects and outdoor places.

12
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1: BloteVoetenPark
2: Castle hoensbroek
3: Golf course Brunssemhei-
de
4: St. Vincentiuskerk
5: St. Barbara-kapelletje
6: Walking Areas Graven-
rode and Brunssumerheide
7: Visitors center Brunssum-
merheide
8: Kasteel Meezenbroek
9: Family Amusement park 
Mondo Verde Landgraaf
10: Kloosterkapel
11: Kasteel Eyckholt
12: St. Pancratiuskerk
13: H. Johannes de Doper
14: Kasteel Strijthagen
15: Nederlands Mijnmuseum
16: H. Antonius van Padua
17: Streythagermolen
18: St. Lambertuskerk
19: Landgoed Brunssheim
20: De Oliemolen
21: Kasteel Terworm
22: hoofdkerk van Heerlen
23: Abdij Rolduc

Parkstad Limburg is an old southern region which has many 
cultural sights. Th is mainly involves churches, castles and muse-
ums. Of course also the mines history that has brought Parkstad 
to the modern day.

Sights of Parkstad South Limburg

Th e history of South Limburg begins with the Roman Em-
pire, and there are currently many active archeological ex-
cavations underway. Th e Th ermenmuseum is one example 
of this. In addition to the Roman heritage, there are nu-
merous other sights in Parkstad.

Spiritual and religious buildings, such as churches, monas-
teries and basilicas, are interspersed among modern build-
ings in Parkstad. Th ese buildings have stood since the 11th 
and 17th centuries. Th e architecture of the Renaissance, 
Baroque, Neo-Romanesque, Gothic Revival, Neo-Re-
naissance and Neoclassicism periods can be experienced. 
Many public buildings, such as town halls and museums, 
are also built in these styles. Th ese buildings are either 
Dutch or are international monuments. One example of 
the latter is the former diocese building of Rolduc Abbey.

Rolduc Abbey in Kerkrade is one of the most important 
religious monuments in the Netherlands. Rolduc is the 
largest abbey complex in the Benelux, and is on the UNE-
SCO list of the 100 most important monuments. Th e ab-
bey has a rich history of over 900 years, and is thereby a 
world-famous tourist attraction.
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1: Natuur- en Landschap-
spark Rodebach
2: Schutterspark
3: Brunssummerheide
4: Kasteel Wijnandsrade
5: Archeologisch Landschap-
spark Voerendaal
6: Land van Kalk
7: Gebied nabij station Sim-
pelveld
8: Kasteel Schaesberg
9: Eurodepark Kerkrade
10: Kasteel Hoensbroek 
11: Park Gravenrode

10

South Limburg landscape character is within Parkstad notice-
able. Within the urban space, it has plenty of green recreation 
areas, where the Limburg landscape character is obvious. Th ere 
are also self-created landscaped parks where people can under-
take recreational activities.

Open recreation areas

Parkstad has a unique structure. Th e urban area has a 
conjunction with the landscape character, thus creating a 
unique internal coherence. Th is is refl ected in the infra-
structure and urbanization of the region. Natural areas 
are largely protected, as each park has its own identity and 
character. Some of these areas are aft erwards constructed 
by people.

Th e green areas enclosed by the urban structures perform 
a recreational function. Brunssemheide is a large park 
containing a number of recreational functions. Anoth-
er green area is that of Park Gravenrode. Th is park has 
changed from a recreational area into a tourist recreation 
park. Th ere are several attractions built around this park.

11
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As mentioned in the previous chapter, Parkstad has developed 
for the next 10 years a touristic vision 2020. Th e goal is to con-
nect the graduation project in the touristic vision 2020. In this 
chapter, various tourist facilities as cultural and historical attrac-
tions will be analyzed, in order to arrive an strategic location 
and accommodation type for overnighting.

Hotels

Vacation house

Camping

Available accommodation types

Th ere are several types of accommodation available, in-
cluding hotels, bungalows, holiday houses, villas and 
apartments. In deciding on a type of accommodation, 
the location, purpose of stay and the regional facilities 
are considered . Limburg distinguishes itself in regards to 
breaks, nature and tranquility. For this reason, the region 
has achieved fi rst place regarding city breaks and bunga-
low holidays.

Th e A76 highway runs through Parkstad, which sepa-
rates the region into two areas. On the left  stands a large 
green space, and on the right an urban area. Th e analysis 
showed that the existing accommodation facilities have 
played here on in. In the green space standing just a view 
hotels while there are more holiday houses are located. In 
urban areas, they are found in green areas and spread over 
all eight municipalities. Unlike holidays homes, hotels 
are short, stand side-by-side and are centrally located in 
Parkstad. When each municipality is examined, it can be 
observed that Heerlen and Landgraaf are attractive hotel 
locations.

A 76

Legenda
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Location attractiveness

When all these elements are combined, it can be assumed 
that two strategic locations are created. In the municipality 
of Heerlen, hotels are located around the downtown re-
gion. In the southeast of Parkstad in Landgraaf, some ho-
tels are located next to major attractions. It can be assumed 
that Heerlen stands out in shopping and sightseeing, while 
Landgrave has a larger tourist recreation function. Th e 
aim of this study was to add value to the tourism sector. 
Th erefore, this study will concern the area of Landgraaf.

Hotels

Sihgts

Atractions

Comparing the location of attractions and sights towards 
the hotels. Th is enables to determine how the existing 
hotels have situated themselves in relation to the attrac-
tions.
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Muzik: 15 - 35 

shopping: 25 - 60

family: with childeren till 12

sportive: 18 - 40

culture: +45

Tabel 1.1:Th emas of entertaiment:

Pic 11: Mondo Verde

Pic 10: pinkpop Megalang

Pic 12: SnowWorld

Pic 13: Discovery Centrum Continium Pic 14: Gaia Zoo

Location choice

When choosing a location, the following factors are de-
sired: interconnected accommodation, sights, main attrac-
tions and catering establishments, creating a high quality 
stay-accommodation experience. Th e three clusters were 
separately analyzed and mapped. In order to achieve the 
quality required, diff erent clusters must be easily acces-
sible. Under the theme “City of Entertainment,” main at-
tractions were used as the principle source for the deter-
mination of the strategy that later determined the location 
and accommodation type. Creating new competition for 
the existing tourist accommodations should be avoided.

Th e attractions diff er from each other. For example, the 
residential boulevard is not similar to the GaiaZOO. It was 
therefore important that the focus was on the target audi-
ence. Th e target group choice will ultimately be determi-
native of the attractions that will be established.

Due to the shrinkage, Parkstad is aging, as the city is no 
longer attractive to young people. Th e recreation facilities 
are therefore struggling. Maastricht and its surroundings 
attracts many young people; the hilly landscape is attrac-
tive to older people who seek tranquility. Parkstad is at-
tractive to both young people and adults. Th e reason for 
this is that Parkstad off ers various recreation possibilities 
under diff erent themes. Examples include the annual mu-
sic festivals such as Pinkpop, shopping in the city centers 
and sports recreation at SnowWorld.

In the table above (Table 1.1), the attractiveness of diff er-
ent teams according to age group can be observed. Park-
stad has an aging population; therefore, the aim is to at-
tract more young people. Th e themes are therefore being 
attractive to young adults and to families with children. 
Competing with this region is possible; however, the aim 
here is to make use of the identity of Parkstad as the City 
of Entertainment and present this to a specifi c group of 
people. 

Th e target audience chosen was that of young adults and 
young families with children. Pinkpop Megaland, the fam-
ily park Mondo Verde, SnowWorld, GaiaZOO and Dis-
covery Center Continium are the most famous attractions 
in Parkstad that are attractive to this audience.

Park Gravenrode is a tourist recreational area in Parkstad. 
It is centrally located and off ers a large variety of nature 
and landscapes. Th e presence of the streams, ponds, ex-
tensive hillside forests, castles and old farms, makes it a 
public park as well as a recreational park. Due to its central 
location in Parkstad, it is surrounded by attractions and is 
an ideal location to establish the property. 

As mentioned above, Limburg holds fi rst place with re-
gard to bungalow holidays. In Parkstad, the bungalows are 
located outside the urban area. In order to provide an al-
ternative way of staying within existing boundaries and to 
avoid creating competition with the existing forms of ac-
commodation, small holiday homes were chosen in which 
young families with children can spend their vacations.
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Location approach
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Pic 15: Park Gravenrode

Location development

Park Gravenrode is not only a tourist area in Parkstad. 
Due to the large redevelopment, the EDEN Award 2009 
was awarded to Park Gravenrode. Park Gravenrode is a 
green recreation area on which people have had an infl u-
ence. During the mining period, the park was a hotch-
potch of mining areas, mining production companies and 
mining slag heaps. Around these companies lay a green 
fi eld named “Green Rest.” Th e park was surrounded by 
working class neighborhoods that grew rapidly through 
economic development. (van Vuurde, L. 2009)

Aft er closure of the mines, the park evolved and was rede-
veloped into a recreation area. Facilities arose, including 
the racecourse, sports park and ponds. On the non been 
dug mine slag heap, a brush track was built for skiing; a 
pool was constructed at Castle Erenstein, and several oth-
er provisions for tennis, hockey and football were created.

Beginning in 1995, Park Gravenrode was again redevel-
oped into a tourist recreation area. Th e racecourse was 
transformed into the event area Megaland, in which the 
racecourses were replaced by cycling tracks and inline 
skating rinks. In place of the brush track, the SnowWorld 
complex was built. Strijthagen castle was bought and the 
environment was developed into the World Gardens of 
Mondo Verde. Th e swimming pool and sports courts of 
Erenstein were replaced by the GaiaZOO. (van Vuurde, L. 
2009)



44 45

Location approach

A pack consists of segments or clusters in which an ex-
perience or activity takes place. In this area, visitors can 
experience being required to perform an activity.

Th e park is separated by a passageway which passes 
through the middle. Th is creates two zones. On the west 
side of the park there are attractions, and on the east side 
an open green recreation area. Th ere is no direct connec-
tion because there is no access between the two zones. In-
stead of a zone boundary that connects the two zones, the 
path serves as a dividing factor that has been strengthened 
by a fence placed along it. Th e core of the park consists 
of diff erent water surfaces running the length of the park. 
Th e water surfaces provide a contrast to the heavily wood-
ed area.
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Th e Park is enclosed by roads. On three sides by main roads and 
on one side by a narrow harden road. Th e park can partly be 
driven in by car through two points. Further it consists of cycle 
paths and walkways.

Due to the blockage, the is park limited accessible for drivers.

A large industrial area is located on the east side of the park. 
Th rough this road, the park will be separate from the industrial 
terrain.

Main entrance road to the park 
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Between the watersurfaces are sight lines. Th ese strength-
en the separation between the watersurfaces and causing 
an arise of diff erent experiences.

By the combination of sight lines with water surfaces, cre-
ates park rooms. 
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Th e core of the park consists of four park chambers. In the 
north of the park we create a new chamber by placing the 

Th e continuous line of chamber is put through.
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Design
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Concept

Th e location is next to the Rouenhof. Th e space is part-
ly enclosed by a forest area. Th e open spaces that remain 
create sight lines that allow a view over parts of the park. 
Th e trees act as a wall, blocking visibility. Th e design will 
be pressed against the trees and the front direction to the 
open spaces in order to allow a view over the area. Th e 
blockade of the trees creates three diff erent zones. Th ese 
are the design zones in which the buildings with diff erent 
functions will be placed.

In zone 1, the main building will be placed where commu-
nal activities, facilities, service, storage and management 
of the park will be housed.

Zone 2 is located in a V-shaped containment area, from 
which it has a view of the space. A group of bungalows will 
be placed here.

Zone 3 is located on the Rouenhof. Th is zone is a connec-
tion to the main road and is only accessible by car. Th e 
bungalow park will be accessed through zone 3, which is 
ideal as an entrance. Pic 16: Top view situation
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Inspiration
Barn-style buildings have developed in modern architec-
ture. Within the classical form, the building can be adapt-
ed to the environment through the use of modern abstract 
architecture or by worked with the environment without 
any aesthetic resistance. Th e structure of barn buildings 
involves high façades and short lengths and widths. Be-
cause of the large façade surfaces, large openings can be 
constructed to create spaciousness. Barn buildings can of-
fer the opportunity to combine several functions into one 
space through their wide open indoor spaces. Th is makes 
a barn fl exible.

Design
Th e architecture and construction of the design is in re-
sponse to the environment. An abstract building will be 
constructed in a natural green environment. Th e design 
consists of two diff erent buildings; the houses have three 
diff erent formats. Th e main building is a public building 
in which multiple functions are placed. Th is building will 
serve as parking, catering and leisure facilities. Th e small 
houses will serve as rentable holiday bungalows.

Architectural approach
Th e basic form of the building is a farm barn with a mod-
ern architectural approach. Th e publicly accessible space 
is aesthetically strengthened by increasing the volume in 
relation to the section where the offi  ce facilities and stor-
age of goods will occur. Th e building has a solid façade 
fi nished with wooden lamellae. Th e lamellae will run the 
length of the wall to the roof in order to form a cohesive 
part. A number of windows in the facilities section will 
be boarded up behind the lamellae, as these will not off er 
added value to the experience of the guests.

Interior space
Th e building is accessible by a large open glass façade. Be-
hind the façade stands a lobby containing a fi replace. Th is 
will create a welcoming atmosphere for the guests. Th e 
space is 45 meters long and 13 meters wide. Th e ground 
fl oor consists of three zones, in which a bar, louche and a 
lobby will be contained, respectively. Th e zones are sepa-
rated from each other by fl oor heights. Th e fl oor heights 
provide a separation without losing the feeling of spa-
ciousness. Th e same principle will also be applied to the 
second fl oor, through the use of an atrium. By centering 
the atrium, the volume of the spaciousness is strengthened 
and connects the levels.

Th e vacation homes consist of a kitchen, bedroom, sani-
tary room and a living space. Each type of accommoda-
tion has its own interior design. House type one has three 
bedrooms, a central kitchen and a living room located at 
the front. Unlike house type one, in house type two the 
living room is central and there are two bedrooms. House 
type 3 multifunctional adjustable. Due to the varying 
house types, the light and views of the surroundings will 
be taken into account. Th ey can be placed in any position 
and in any direction by combining them in diff erent posi-
tions. In addition, a guest can choose an accommodation 
type depending on the size of their family.

Construction
A decision was made to hide the construction due to the 
modern solid architecture used. Th e main structure of 
the building is made from steel. Th e long distances can be 
bridged without making the columns and beams visible. 
Th e parking and the basement foundation consist of con-
crete. Th e point load pressures are transferred by concrete 
footings.
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Drawings
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Main building facades

entrance- front view

front rear view
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right view

back view
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right back view
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-1 Parking 

1 parking
2 staircase
3 material storage
4 restroom

Floor plans
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1 storage
2 laundry
3 restrooms staff 
4 cantine
5 offi  ce
6 lobby
7 reception
8 bar
9 kitchen 
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First fl oor

1 dinner area
2 waitresses corner
3 lounche dinner area
4 dinner area

1

2

4

3
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Sections

Section BSection C

Section A
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Exterior impression
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Exterior impression
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Interior impression
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Construction technique

frame facade fragment facade fragment

Detail 2

Detail 1

Detail 3
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Details
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Group situation bungalows
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Bungalow type 1

front view

sections

right view left  view

rear view
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ground fl oor

interior impression

fl oor -1
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Bungalow type 2

sectionsfront view

right view left  view

rear view
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fl oor plan

interior impression
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Bungalow type 3

sectionsfront view

right view left  view

rear view
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fl oor plan

interior impression
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Exterior impression
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facade fragment

DetailsFacade fragment
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CONCLUSION
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Th e main question was therefore: “How can we use the 
qualities of Parkstad to off er an alternative landscape 
accommodation?” Th is was answered by examining the 
qualities of Parkstad. Th e main quality of Parkstad is that 
it is an entertainment city with many attractions and 
activities. It was decided to choose a strategy in which the 
Limburg landscape character will be highlighted together 
with the urban structure, creating an alternative way to 
stay within the urban areas. By choosing a bungalow for 
which Limburg is known, combining it with qualities 
of Parkstad, a holiday is created in which the landscape, 
attractions and activities are coupled.

A bungalow is not a holiday park. In a holiday park, 
facilities such as swimming pools, grocery stores and ca-
tering establishments can be found. Unlike holiday parks, 
bungalows off er fewer facilities and are used as overnight 
accommodation. Th is allows tourists to leave the park, 
participate in society and make use of attractions. Th is 
will add value to the Parkstad economy.

Th e bungalow consists of diff erent types of houses that 
are placed in groups to create a community. Th e main 
building serves as a common recreation area. Th e facili-
ties are limited inside the park, to encourage the residents 
to participate in activities outside of the park. 

Conclusion

Th e study is a continuation of the fi nal workshop “IBA 
Parkstad 2020 Bicycle Highway Plus,” and focuses on 
the tourism activities within Parkstad. It is a study of the 
possibilities off ered by the region to young families with 
children. In the fi rst stage of the research, the activities, 
attractions and accommodation provided by the region 
were examined. Th ere followed a strategy to choose a tar-
get group from the attractions and activities and thereby a 
suitable type of accommodation.

Due to the shrinkage, increase in vacancies and decline in 
population, an economic decline has occurred. Th is study 
found that there is a growing tourism sector in the region. 
Parkstad Limburg has released a vision to increase the 
number of tourists. Hereby, the report “Tourism Vision 
2020” was published. From the standpoint “How can we 
attract people to Parkstad?” the attractions and sights of 
Parkstad were mapped in order to identify which group of 
people can be attracted to Parkstad. It was concluded that 
the main attractions of Parkstad appeal to families with 
children.

Parkstad is a region frequented by day visitors. People visit 
the region for a day rather than staying for several days; 
therefore, the money spent by the visitors is limited. Due 
to this limited cash infl ow, there is currently no economic 
profi t made. To encourage people to stay for the entirety 
of their annual holidays, research concerning accommo-
dation type and location was performed. It was concluded 
that urban areas have hotels as their main accommodation 
type, while Limburg is known for bungalow holidays.
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