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640 General

ICP 2012: An African Experience
within the Landscape of Global
Psychology
Fatima Seedat PsySSA, South Africa
ICP2012, held in South Africa represented
both opportunities and challenges for its host
nation, and signified a notable departure from
previous ICP models, such as those cus-
tomarily applied in Europe and the US. In
accordance with context-specific influences,
imperatives and ambitions, ICP2012 sought
to gather and unite psychology professionals
on the continent into an organized and cohe-
sive African collective positioned as a leading
voice within international psychology. As such
the congress served as a platform for show-
casing African-based knowledge systems. This
presentation will consider the unique pro-
cesses, social factors, approaches and program-
matic content mobilised towards meeting the
above-mentioned objectives. Accordingly, the
presentation will offer intimate and situated
reflections on the experience of organising the
first ICP on the African continent. Drawing on
these lessons, the presentation will conclude by
considering implications for future ICP events.
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OR1034
Visit a Psychologist? Am I
Mad! Mental Health Awareness
in Ghana: Filling the Potholes
Collins B Agyemang (1), Joseph
Asamoah-Gyawu (2), Nina Erryck
(3) 1. University of Ghana, Ghana; 2.
Kwama Nkrumah University of Scienece
and Technology, Ghana; 3. Methodist
University College, Ghana
Poverty, famine, displacement, poor health
conditions, low life expectancy, com-
municable diseases, high perception of
traditionally-caused tragedies are some of
the issues that confront many African coun-
tries. While some of these issues are heavily
laden with mental health implications, quality
mental health care continues to be a mirage
and ranked least on the priority ladder of
policy makers. From the perspective of most
Africans, the mentally ill, is often treated as
a recluse, often abused by the larger society
and tagged "mad". The present paper princi-
pally reviews the state of mental health care
and/or awareness and suggest a theory driven
tripartite framework for building and promot-
ing mental health care awareness in Ghana and
Africa.It is envisioned that adopting the tri-
partite Education-Decentralization-Language
(EDL) framework, is a step in the right
direction to minimizing the negative percep-
tions/misinformation about the mentally ill
and a lucid attempt to promoting mental health
service in Ghana.

OR1035
The predictors of hedonistic
and future oriented time perspec-
tives among Turkish Cypriot ado-
lescents
Fatih Bayraktar Eastern Mediterranean
University, Cyprus
Hedonistic orientations and future oriented
time perspective was found to be different
-almost opposite- to each other (Zimbardo, &
Boyd, 1999). Namely, having a hedonistic ori-
entation was associated with increased neg-
ative developmental outcomes, on the other
hand future oriented time perspective was
related with increased positive developmen-
tal outcomes. The main of this study was
to examine a series of predictors of these
two time perspectives among Turkish Cypriot
adolescents. A total of 217 adolescents (109
females, 108 males) were recruited from differ-
ent regions of North Cyprus (Mean Age= 14.7;
SD= .78). Two separate hierarchical regres-
sion analysis with four steps were conducted
for each time perspectives. While having indi-
vidualistic values and decreased school bond-
ing predicted hedonistic orientations signifi-
cantly (β= .36, -.49 respectively); future ori-
ented time perspective was predicted by social
class (β= -.24), having collectivistic values
(β= .22), high social competence (β= .25) and
increased school bonding (β= .51).

OR1036
Copenhagen Psychosocial Ques-
tionnaire (COPSOQ II) - concurrent
validity assessed by a theoretical
model
Hanne Berthelsen (1), Hugo Westerlund
(2), Jari Hakanen (3) 1. Malmö Uni-
versity, Centre for Worklife and Evalua-
tion Studies and Faculty of Odontology,
Sweden; 2. Stockholm University, Stress
Research Institute, Sweden; 3. University
of Helsinki and Finnish Institute of Occu-
pational Health, Finland
Objectives. To validate the concurrent valid-
ity of COPSOQ II (Copenhagen Psychoso-
cial Questionnaire), a work environment ques-
tionnaire translated into >25 languages. Meth-
ods. Electronic questionnaire sent to all pub-
lic dentistry staff in four Swedish regions
(response rate of 75%; n= 1345). Twenty-two
scales from COPSOQ II, complemented by the
Utrecht Work Engagement scale, were mapped
onto a hypothesized double mediated model
based on the Job-Demand-Resources (JD-R)
Model with workability as outcome. The model
was tested using Structural Equation Mod-
elling (SEM). Results. The theoretical model
fit the data well (RMSEA 0.060; CFI 0.925,
TLI 0.913, χ2 1543.81; df 281; p< 0.001).
The effect of leadership resources on worka-
bility was mediated through other kind of job
resources and demands, and from these through
strain symptoms and positive work-related out-
comes. Conclusion. The concurrent validity of

the scales was corroborated and the results sup-
port the use of COPSOQ II for research and
workplace risk assessment.

OR1037
Personal Branding of Psycholo-
gists
Elrie Botha (1), Llewellyn Van Zyl
(2), Hanri Wondergom (3) 1. Optentia
Research Unit, North-West University,
South Africa; 2. Optentia Research Unit,
North-West University, South Africa; 3.
South African Broadcasting Corperation,
South Africa
Once referred to as a professional reputation,
emphasizing one’s professional skills, influ-
ence and impact, has now transformed into per-
sonal branding. This has moved away from the
concepts of "Its not what you know (1920 to
1950), or who you know (1950 to 2000)", but
rather "Who knows You (2001+)". It is there-
fore imperative to craft a personal brand to gain
and maintain professional success. Within psy-
chology, personal branding is aimed at overtly
altering perceptions and gaining the ’buy-in’ of
possible clients/patients through a process of
self-commodification. Various psychologists
(e.g. Martin Seligman, Barbara Fredrickson)
have succeeded in doing so, yet very few are
experts at promoting their personal brands and
services. The purpose of this presentation is
therefore, through a systematic literature syn-
thesis, to aid psychologists to develop their per-
sonal brands through: building brand identity;
defining the target audience; generating online
vs offline value; and positioning one’s personal
value proposition.

OR1038
Mindfulness in the Face of Death
Anxiety
Tsz Ying Amy Chan The Chinese Univer-
sity of Hong Kong, Hong Kong
According to the Terror Management Theory,
the natural instinct to suppress death awareness
engenders defensive mechanisms leading to a
wide range of social conflicts. Mindfulness,
which encompasses present moment aware-
ness and nonattachment, can counteract our
instinctual death denial and convert destructive
actions into pro-social behaviors. I randomized
participants into mindfulness training or psy-
choeducation followed by mortality salience
or control induction. Using worldview defense
as a proxy of death anxiety, fatalism was also
included as previous research showed that Chi-
nese tended to defend against death anxiety by
resigning to fate. Result indicated that mind-
fulness training was able to reduce worldview
defense, but contrary to prediction, increased
fatalism. Theoretically, it is the first empirical
study drawing causal linkage between mind-
fulness and death anxiety, which substanti-
ated mindfulness’s capacity in reducing social
conflicts. Practically, this study demonstrated
the potential of integrating mindfulness into
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